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Report Highlights:

Costa Rica has a well-developed, competitive hotel restaurantinsgitutional (HRI) sector. Tourism is a
major @conomic driver for the country, and in 20016 over 40% ol intemational visiors arrived fom the
United Stmeés, far more than from any other région or country. The United States denotes in 20016
highest expont levels to Costa Rica of the following products: beef, pork, dairy, processed fruit,
chocolate products, snacks, prepared food, pet food, condiments and sausages.

Some of the best prospects [or expons (o Costa Rics include prime beel culs, wines, beer, and high
value products.
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SECTION L. MARKET SUMMARY

Cosia Rica is one of the wealthiest Ceniml American couniries, with a population of 4.8 million and
purchase power parity per capita GDP in 2007 of US517.150 according 1o the International
Monetary Fund. Much of its economic growth results from foreign investment and access o
international markets. Todal foreign direct investment in Costa Rica reached $3.4 billion in 20016,
with the United Sumes accounting for around hall. The Ceniral Bank of Costa Rica reported real
GDP growth of 4.2% for 2016 and projected real GDP growth of 4.3% for 2017.

Tourism is one of the primary aconomic drivers in Costa Rica, représenting an imporiant source of
forei gn currency for Costa Rica's economy and has generated more income than the produc tion of the
traditional crops banana, pineapple and colfee, See Table | below. The Central Bank of Costa Kica
reports Lhat tourism revenues rose 12% to nearly $3.66 billion for 2006 compared with $3.25 for 2015.
The Travel & Tourism sector contributed 13.4% of GDF in 2016, and ot directly supported 110,000 jobs
(3.2% of wdal e mployment).

Table 1. Costa Rica: Economic Sources of Income

Costn Rica's Main Sourmces of Income
In Millions of LS Dollars
2012-2006
Year Touwrism Collfee | TT——
20012 25172 4124 K235
2013 29124 0o 53
2014 20867 ma . 2
2015 31540 059 K337
26 1A5T.3 N7 IR0, 5

Sowrce: Bank of Cesta Rico and Statl« les
hitpsfaww, bet, go.c efe ndslatlsthestec oo mi - g o D ml

Imernational ardvals grew by 9% in 2006 1o 2.9 million, though the Costa Rican Tourism Institute (ICT)
projects that for 2017 overall international arrivals increased by only 1.3% and those armiving from the
United Sumes decreased by 3.4%. The ICT repons that around 75% of these interational visits were for
pleasure and 13% were lor business purposes. In 2016, around 1.2 million — or 42% of all inernational



visitors 1o Costa Rica - armived from the United States, far more than those from the next largest source,

i.e., Central America with 725,000, See Tables 2 and 3 below,

Table 2. Costa Rica: International Arrivals in 2016 (in

Thousands of Visitors)

[tcgion In Thousands of Visitors
MNonh America 15159

Central Amenica T246

[Ewrape 439

Bouth America 1812

All Other Regions HE 5

Total 2055

Source: 1CT statistics bl ww. e Lgoaer

Table 3. Costa Rica: Tourist Arrivals from the United States,
2012-2016

Year It e bl onal Arrivals % of Total Intemational Arrivals
iz 92097 X %
. 1] 020,402 38 Y
X4 9T 262 £ R
X5 1T 41 Gy
X6 1, 233277 &2

Source; 1CT siatistics htipwww, lol gocr

The vibrant tourism sector has provided man v opporiunites o increase hidel/ restaurany/
institutional (HRI) sector sales, inc luding the opening of more high-end grocery stores in iourisl
areas oulside the San Jose metropolitan area. In onder to meet the increased demand generated by
an increase in the arrival of international Mights and new aidines coming o the major airpors in the
Pacific nonhwest (Daniel Oduber Airpornt in Liberia) and in the capital San Jose (Juan Santamaria
Airport ), companies that provide complementary services are making new invesiments o expand
their production capacity and improve the quality of their services. For example, several rent-a-car
companies have invesiad in improving and expanding their vehicle Meel



In its November 2007 report, the Costa Rican National Institule of Statistics and Census forecasied that
the inflation rate would be below three percent for both 2007 and 20018, That repont also indicated that
through October 2017 the prices for food and be verages (alcoholic and non-alcoholic ) had e reased at
an annual rate between three and [ive percent,

A. Hotels and Resorts:

Hotels and resors in Costa Rica offer a wide range of acocommadations for the growing business travel
and urism industries. In 2006, Costa Rica had 3,099 hotels, bed and breaklast establishments and
other types of accommodation. There were 983 holels, caléring 1o a wide range of guests, from those
looking for simple one-star hotels 1o those seeking luxurious accommadations. The Costa Rican
Chamber of Hotels has registerad 32 affilised hotels that are considered s lunury with live or more
slars. One trend is the use of alérnalives arrangeéménts 1o hotels. Of the 9.6 million wurists who visited
Costa Rica 201 1-2015, almost 700,000 choose lodging options available through platforms such as
Airbnb or HomeAway instead of hotels, especially in the Pacific Northwest (Guanacasie ) region.

U5 -based hote] chains are prominent throughout Costa Rica, such as Hilton Group, Best Western,
Radisson, and Wyndham. The Enjoy Group has punchased the Marriott Hotels in country, though
they will emain afMilisted with the Marriott chain. In 2017, Gencom, a Miami-based intermational
lusury hospital ity and residential real estate investment and development firm, smnounced the
purchase of the Andaz hotel in Guanacasie, which follows its 2006 purchase of the Four Seasons
Costa Rica Hotel.

B. Restanrants:

The large variety of nationalities that either visit or live in Costa Rica has created the frame work
for a wide varety of restaurants that offer many intemational and ethnic foods. The increase in the
expalriaie community along with the growth in medical iourism continues o drive demand for high
viilue foods in retail stores and restauranis. Costa Rica™s gastronomy education and training centers
are growing o provide interesied stwdents better options 1o learn more about the food industry.
Consumers conlinue 1o demand new and innovative foodservice experiences, Mavors, and service
channels such as delivery and drive4through options. This has led 1o growth in new cuisines and
format types - a rend that will only gain momentum over the long term as the markel continues to
develop al record spead.

Costa Rica's restaurant sec tor, specifically fast-food establishments, grew by 5% in 2017, Most of
the lnes restauranis are locaied m the 5an Jose m:tmp-ul'l.m area In récent years, neighborhoods
easl of San Jose have become aliractive places for gourmel cooking establishments such as in old
neighborhoods of Amon, toya, Amnjues, Dent, Los Yoses and Escalante. More than eighty
restaurants are located within the two square kilometers represented by the neighborhoods
meniioned.

Resauranis in Cosia Rica can be broken down in the following segmenis;
+  Fine-Dining/ Full service restaurants: higher priced
= Casual Dining: higher o medinm priced dining
= Fast food casual dining: cafies, bars affordable and Fasi food



#*  Mobile fast food kiosks and trucks: this tvpe of fast casual food is bein g more and morne
commaon in local trade shows and events

The non-fast food restaurant subsecior is experiencing rapid growth and is primarily frequenied by
professionals, Mew, upscale and specialized restaurants serving both local and continental cuisines
are springing up in the major urban centers as well. There are no statistics as o the current number
of restaurants (o date baut, due (o increased tourism, immigration, and the sophisticsed dining tastes
of the Costa Rican middle- and high-income population, the selection of restaurants is ample with
cuisine specialties such as Argentinian, Colombian, Chinese, Spanish, Medite manean, Tulian,
Indian, Japanese, Peruvian, Israeli, and Mexican.

In the Pacific Northwest tourist hub of Guanacaste, restaurants offer a wide variety of gastronomic
options. Costa Rican cuisine includes lightly seasoned fresh fish, chicken or beef, grilled plantains,
and a combination of black beans and rice called Gallo Pinto. The growth in restsurant operations
in Costa Rica ofTers ULS. exporiers many salés opporiunities.

Many U.S. restsurant franchises are opening or expanding operstions in Costa Rica. Hooters has
six restaurants with a total invesmment of $3.3 million; Hooligan®s has six locations; and Chili’s is
expected o invest $2.4 million in two new locations, bringing the total number 1o five. A local
chain called RostiPollos is expanding its presence throughout the country by investing $1 million 1o
OpPEn New restalrants.

. Fast Food Franchises:

The [ast food franchise industry is very compeltitive in Costa Rica. The rapid rise of tourism has
helped 1o make Cosia Rica an gitractive market for these franchises, In 2016, this segment grew by
P, OFf the 349 franchises in Costa Rica, 49% were in the food sector, See Chant | below. These
food franchises provided approsimately 32,000 jobs in Cosia Rica, Aboul 24% of these food
franchises were domesiic chains and 76% were international ones. As for international franchises,
the majority come from the United States (54%), followed by Raly (17%) and Spain (16%). The
franchising sector grew by B3 percent in the last five years, according (o the National Franc hise
Center. Taco Bell, Popeyes, Papa Johns, Dominos, Starbucks, Subway, McDonakds, KRC, Burger
King. Quiznos, Johnny Rockets, Terivaki and others have opened stores or expandead in Costa Rica
in recent vears. Chuck E Cheese and Buffalo Wild Wings are opening casual dining locations in
the Costa Rica market. There have been some closures, including Wendy's departure from the
country.

Price is a major competitive factor in the fast food sector, s is delivery of food products. Costa
Ricans are price-conscious shoppers. While local consumers are willing w pay slightly maore for
the perceived quality of American products, they are still concernad about spending their budgets.
Maore [ranchises are adding local offenngs o their menus, such ss gallo pinto and tortillss, w help
aliract local consumers,

Franchise royalties are subjpect o a 25 percent withholding ax, However, the United Siaies
currenily provides a foreign tax credit thal may help with this expense. Import taxes vary,
depending on the iiem, but the irend has been toward lower import taxes. The following are
ApPproximaie lax raies;



Value Added (sales) Tax I3 percent

Ad valorem (impon duly) Tax (50 peroent **
Special import Lax | percent
*For addidonal infenmmion .

o hvallabilin ro we CAFTA tax reductions for U5 -snade producrs,
Chart 1. 2006 Franchise Sectors in Costa Rica

2016 Franchises Sectors in Costa Rica
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D. Congresses and Conventions Centers:

The construction of a Costa Rican National Center for Congresses and Conventions in the pmovinoe of
Heredia near the capital San Jose was announced in 2006, Ti is expected o be compleiad and ready 1o
be inaugurated in April 20018, The developers have hired an experienced Colombian firm o manage the
Center under a four-vear coniract, which can be extended for an additional Four vears,

Costa Rica has a number of locations to hold trade shows events, such as the Centro de Eventos
Pedregal and Parque Viva in San Jose. Also, concerts and large events can be held at the National
Stadium and other spons sadiums throughout the country.

SECTION II. ROAD MAP FOR MARKET ENTRY



A. Entry Strategy

Entering the Costa Rica market can be complicated but is usually easser il a prospective exporier
finds an agent or digributor who can provide advice, market know ledge, and contacts. Licenses
amd franchises are common in Costa Rica, General comamercial law will govern contract s or
relations between vendors or suppliers and the local company, person or distributor, Disiribution
services are usually governed by privale agreements among parties. Local laws also allow
companies and individuals (o import directly with no iniervention from agenis or disiribuiors,
Many Costa Rican importers are fully bilingual and business practices in Costa Rica are similar to
those in the United Sues. Selecting the right partner is one of the most important decisions for a
prospective exporier when developing a business strategy. It can be helpful 1o have a distributor
andior a customs broker with e xperience o be able 1w handle cusioms clearance,
sanitlary/phyiosanitary inspection requirements and any guaraniees or other licensing procedures
that may be required. Logistics are imporiant 1o be considered and monitored o avoid shipping
delays. The exporier should coordinse with the imporier on issues such as product registration
and/or rademarks.

Price is usually a key factor 1o consider in the Costa Rican market. Even though there is a cenain
perceniage of the population that is much more inlerested in quality and trend-setting than price,
price generally is o deciding factor for a large portion of the population. Marketing and product
education are important.

Social media marketing sirategies, such as using Facehook or Twitter, have greatly increased
within receni vears, Trade shows, seminars and e chibitions can be effective iools for irade
promaotion in the country, Cosia Rica does not host many local irade shows as most local importers
prefer o attend U5, trade shows, promodional events and irade missions (o find new contacts and

producis,

B. Market Structure



Distribution Channels in the Costa Rican Market !

Since the food service sector relies heavily on importers o purchase their food producis, there are
many companies dedicated to the HRI food service sector.  The retadl distribution sector generally
follows LS. business practices. Much of the popu lsion is accustomed 1o shopping centers and
malls that house retail stores, Kiosks, food couns, theaters, and supermarkets. Franchises and
smaller mived-use commercial centers are increasing rapidly due 1o growing competition from big
retail stores such as Price Sman and Walmarn, among others. There are currently large de partiment
store chains, supermarket chaing, and countless small and medivm-sized Camdly-owned firms that
compeélé with the larger retailérs. Rural aréas are sérved by the "general store.” locally known as a
"pulperia”. Distribution channels do not vary significantly for food/agricultural products. Private
firms import consumer foods, while several wholesalers are dedicated 1o the food import business,
The food product distribution chain o supermarkets and to medium and small siores is well
developed. Some of the larger supermarket chains import directly.

LS, companies looking to expand in this market would find it benelicial io work with a local
experienced representalive and/or establish a local sales office. A local representative or distributor
with experience will be helpful during the process requirement for those companies wishing o
supply the Costa Rican market. Costa Rican law provides for two main forms of representation — a
representative and a distribuior. [1 is possible for one person o be both a representative and a
distributor simullansously.



Impaorters and distributors of ULS, ingredients and products in Guanacasie are well-known kocal
distributors for the metropolitan area, These distribulors ame mcreasing their (ransporial ion services
1o get closer o their hotel and restaurant cusiomers in Guanacasie,

C. Food Suppliers for the HRI Sector

Imporiers and distributors in the HRI sécior large and small work with several different products in
onder o provide hotels and restaurants their products. Most chain and vendors change suppliers
frequently depends on demand and price. Restauranis usually use separate supplers [or each
product category (e, spinits, meal or bakery ingredients) but sometimes busing sses use the same

supplier,

In 2017, the global food service firm Sysco Corporation announced the purchase of the remaining
50% of Mayca Distributors, & local leading food distributor across Costa Ricic In 2004, Sysco
entered into a parnership with Mayea, purchasing 50 percent of the company. In addition to s
distribution business, Mayca has a retail cash-and -carry afTiliae with twelve locations, and three
additional locations under construction, in addition 10 a cold-sworage company and a truck leasing
company. In April 2007, Mayca moved intoa 170,000 square-foot facility, the largest foodservice
distribution center in Central America, designed Lo represent the best in iechnology and energy
efMiciency. The new facility suppons growth through greater operational efficiency, as well as the
commercialization of new pmducts and a further enhanced cusomer & uperience.

D. Sub-Sector Profiles

1. Hotel and Resort Company Profiles



The Chamber of Holels in Cost Rica calegonizes hotels into different segmenis including, beach,
execulive adventure, meeting mcilities, city, boutique, sustainable hotels and mountain hotels,

Table 4. Costa Rica: Major Hotel Chains in Costa Rica

Huotel Chains Hotel Mames F& B establis hments Purchasing Agent
Siarwond Hotels Aot San Jose Hotel  [Infernational cuisine, Dristributiors,
|Fesor LAsian cuislne, ltnlhian, Western Importers,

cuisine, fine dining, cafes, bars, and Wholesalers
lovian ge.
[Gencom Group il Hasgel Ingernations cuisine, acnzie
Eumpean gounmet, and cafe. Fine i ribtors,
Hining, cales. Importers,
Whilesalers
|Barceld Hotel Group Emr:]n Lan gosia Allincluded. Invternational cuisine, Dristribuiors,
ach ]Eump:m gourmet, and cafe. Fine Importers,
dinLrl;. cales, hars, aml |:|L1.rl§r.". Whalesalers
|Barceld Hotel Group Eu\'u]n Langosta Allincluded. Internatsonal cuis e, imnscuste
ach :EIJJ:I:Il'I!'ﬂI'I. gmrm:i,u:rn! cale. Fine ineributiors,
llinan. r.a.l:i::., |‘h.nq. e I""""F' |.|.'|1|'l.1rh'mr
Whalesalers
|Barceld Hiael l'."mm]'.'l 6% Tambsaor LAdl inchaded Intemutsonal cuisine, hnmnscsee
E::‘:I Eun:[:'nn Emrrncl. amd l.::.li:. F:in-r. Fnh‘ihm:rs.
gining, cafes, hars, and lounge, Importers,
Whalesalers
[Best Western Droup EEH Western Internationd  cusine, Ewopean [Distributors,
amino o Tamanindo  [gourmet, and cafe. Fine dining, cafes,  [Importers,
hars, and lmnge. Wholesalers
[Barcel Hotel Growp reeld San Jose Internutional cuisine, Dristribators,
lacio Eumpean gourmet, and cafe. Fine Importers,
Mining, cafes, bars, and lounge. Wholesalers
Best Westem W esdemn Internutional cuisine, café and har, Dhistributors,
Hotels & Resorts Hotel Villas Lino Imporiens,

Whaolesalers




Bewt Wetem = ino, intemational cuisane, café mmd  |Destribators,
Hotels & Resors har, Importers,
Whalesalers
Best Westem LAl incloded. International colsane, |[Distributors,
Hotels & Resorts Furapenn Importen,
fgourmet. and cafe. Fine dining, cafes,  Whalesalers
bhars, and lmunge.
Best Westemn o Western Internutiona cuisine, café and bar, Puntarenas
Hotels & Resorts Kamuk Hotel & istributors, imporiers
1153 ndd wholesalers
Starwond Hotels ourtyard by International cuisine, Dristributors,
|Resort amiott San [Evmpean gourmet, and cafe. Fine Importens,
== Aarport gining, cafes, bars, and lounge. Whaolesalers
lajuzla
Starwond Hotels E:wr_ﬁrd by Internutional cuisine, Dvistributors,
|Reson ariolt San Eumpean gourmet, and cafe. Fine Importers,
s Bscard Hining, cafes, bars, and lounge. Whaolesalers
Real rowne Plaza Hotel LAsian and international cuisine. Bar Dhistributors,
InterContinental ombic fand lounge. Importers,
Hotel Group Whaolesalers
[Hilton Group hleTree by Internationd culsine, Dhstributors,
ilton Canan Eumpean gourmet, and cafe. Fine Importers,
Juose-Ciosta gining, cafes, bars, and lounge. Whaolesalers
ica
[Hilton Group hletree Internationd cuisine, Ewropean Dhstributors,
by Hilton pourmet, and cafe. Fine dimng, cafes,  [Importers,
entral hars, and lounge. Wholesalers
|Enpoy Group ms Las Internationa cuisine, Dhstributors,
arcas Costa Eumpean gourmet, and cafe. Fine Importers,
ica Mining, cafes, bars, and lounge. Wholesalers
|Enpoy Group [El Mangroove Hotel  [International  cwmsine,  Ewopean  |[Dustributors,
eourmet, and cafe. Fine dinng, cafes,  [Importers,
s, amd lounge. Whaolesalers
[Gupo klita E:JS ilencio Lodge &  Wrganic, intemational and fusion Dvstributors,
a b0 s Importers,
Whiolesalers
[Gencom Group ur Scasons International cuisine, Dyistributors,
Costa [Evmopean gounmnet. and cafe. Fine Importens.
ica an Penimsuls fining, cafes, hars, and lounge. Whilesalers
FaYD




Hilton Hiotel and mpton lnm & mternud ional cuixine, Dristributors,
HEesrt s T I'gr Hiltom LIpean gmrmr.'l..u:ld cale. Fine Im[url:n..

San Jose- Adport ining, cafes, hars, and lounge, Whalesalers

Hiltenn Hotel amd Eilln-rl Clarden Internud ional cuixine, Drstribators,
Resorts n Liberia [Eumipean gourmet, and cafe. Fine Impaorters,

Adrpon fining, cafes, hars, and lounge, Whaolesalers

InterContinental aliday Inn [Internutional cuixine, Dristribators,
Hotel Group L Rpreas Eumipean gourmet, and afe, Fine Importers,

Aempuenio Hotel Hining. cafes, bars, and lounge, Whaolesalers

InterContinental aliday Inn San [Internutional cuisine, Dristributors,
Hotel Group s Dovarnt own Eumpean gourmet, and cafe. Fine Importers,

Aumrola gining, cafes, hars, and lounge. Whaolesalers

[Gmpo klita [Hidel Punta klita Int crnat sonal cuisane, Dristributors,
[Evmpean gourmed, and cate. Fine Importens,

fining, cafes, bars, and lounge. Whaolesalers

4 Green-Leaf [Hisel Sugar Beach Local, intemational and Ewopean  [Dastributors,
[hoetique hote | growp Cuisine, Importens,

Whaolesalers

RIL Hotels & E:rl RIL International cuisine, Dristributors,
Resorts nanacisic [Evmopean goummet, and cate. Fine Importens,

gining, cafes, bars, and lounge. Whaolesalers

[Hyatt Group vatt Place San Internationa cuisine, Ewropean Dnstributors,
/Pinares ourmed, and cafe. Fine dimng, cafes,  [Imporiers,

Fm, and lmnge. Wholesalers

Starwond Hotels W Marmort néernational cuisine, Dristribwtors,
|Resort AcEsic umpean gourmet, and cafe. Fine Imporiers,

& Spa ining, cafes, hars, and lounge. Whaolesalers

|Enpoy Group Suenos nternational  cwsine,  Ewopean  [Distributors,
lamiont Ocean & ourmet, and cfé, fine dinning, bar  [Importers,

i Reson lounge. Whaolesalers

IR adisson Hoiels ark inn by [Internaiional cuisine, 15 iriimiors,
Liroups adisson Hotel [European gourmet, and cafe. Fine A iETS,

flining, cafes, bars, and lounge. holesalers




[ hoice Hotels Elllil}' Haoiel Real ternatinnal cuikine, is tribvusiors,
o Jose UrOpean pourmet, nmd cake. Fine AHIieTs,

ining, cafes, bars, and lounge, holesalers

I actismon Hotels B adveon Haotel [International cumkine, ixtributors,
Ciroups European pourmet, and cafe. Fine mHTieTs,

glining, cafes, bars, and lounge, ho lesalers

eal cal Intermatinnal cusine, istribuors,
nter{Cont inental aterContinental European pourmet, and cafe. Fine AHIieTs,

otel Group an Jose, Costa glining, cafes, bars, and lange. ho lesalers

ica

Brarwoond Hotels exsdence Inn by Intermatinnal cusine, istribvtors,
armi okt E uropsean gourmed, and cafe. Fine pHIieTE,

glining, cafes, bars, and lmange. ho lesalers

Starwoind Hotels hermon San Intermational cusine, istribvators,
R et ose = Ciosta E uropsean gourmed, and cate. Fine pHIieTE,

ica hining, cafes, bars, and lounge. hao lesalers

| TG The Westin Golf Intermational cusine, istribvators,
esort & Spa [Europsean gourmed, and cate. Fine MpHIieTs,

laya Conchal hining, cafes, bars, and lounge. holesalers

ynidham TYp San Jose Intermational cuisine, Eumpean istribvators,
esowts Giroup ahana wrmed, and cafe. Fine dining, cafes, IMpHIieTs,

amd Lo pe. i lezsnlers

ynidham ynidham San termational cuisi ne, Bumpean istribvators,
esorts Giroup & Hermadura wrmed, and cafe. Fine dining, cafes, IMHIiETS,

iel and lovumge. holesalers

2. Restaurants

Restaurants and food chains continue 1o experience growlh. Increased competition, rising costs, and
changes in consumer needs all characterize the evolving nature of the food service and restaumnt
indusiry in Costa Rica.



Table 5. Costa Rica: Major Restaurants Established

Company Name Sales Duilet Name, 'i'].'pl: Location Purch asing
& MNumber of Agentis)
Outlets

F.Chang's MN/A I San Jose Enjoy Group

[Restauranic Termno N/A 1 San Jose Enjay Group

Er‘.n Deli Pastas & NIA ] San Jose Enjay Group

“ate
Acuare|as MN/A | San bose M/A
Albquimia NIA 1 San bose N/A
Angenta N/A I San Jose N/A
BBC) Tres MN/A 2 San Jose, Guanacaste MN/A
Hemmanas

[Beso Restaurant N/A ! San Jose N/A
[Cacigue Asceni N/A 2 San Jose N/A
[Café- Tal N/A 1 Cartago N/A
|Carnes y Parrillas NIA 1 Algjoela NIA
[Casa Bavana N/A I San Jose N/A
eviche del Rey NIA 3 San Jose, NIA

Alzjucla & Heredia

hef Christophe N/A I San Jase N/A
Fremch Bakery amd
Bisim
[0 Bantolo N/A 1 San Jose N/A
[Donde Carlos NIA 1 San bose NIA
[Don Rufine N/A ! San Jose N/A
El Mowvillo Alegre N/A 5 San Jose, MN/A
Cartago,
Herdia
[Fogo Brasil NIA I San Jose NIA
[Furca N/A I San Jose N/A
Ul Panino N/A ] San Jose NIA
L2 Bastilla N/A I San Jose N/A
[L2 Casicads N/A 1 San Jose N/A
|La Casona de Laly N/A 2 San Jose N/A
|La Divina Comida N/A ! San Jose N/A
!

|La Gauchada NIA San Jose N/A




Starbucks Coffee NIA 4 San jose NIA
[L2 Posads de la Bruja NIA 1 San Jose NIA
L= Delicias del maiz NIA 2 Heredia. Cantago NIA
|Le Monasicre NiA 1 San Jose NIA
[Las Antojitos NiA 2 San Jose NIA
|Lo Spago N/A 1 San Jose N/A
[Machu Picchu N/A 2 San Jose N/A
[Outhack Steakhouse N/A [ San Jose NIA
Subway MN/A All around the MN/A
coumniny
IMacanalds MNIA 52 Al around the MIA
l.'l1l.l1tl'3'
Chuiznos N/A | All around the MN/A
couminy
Prea Hut MNA 55 All the country MIA
Chancay MN/A | San Jose MN/A
"nnlh Mortecn MNIA | San Jiwe MNIA
[El Rancho de Ceci N/A i San Jine MNIA
Carls It NIA 2 San Jose NIA
r::.umrr MiA | San Jose A
Produc C N/A 3 San Jose, Puntarenas NIA
[Fam Luna NIA 1 San Jose NIA
Taco Bar NIA 2 San Jose NIA
Tintos ¥ Blancos MN/A 2 San Jose MN/A
Tomy Romas MN/A I San Jose MN/A
|"-"||:|u Mundo MNIA | San Jiwe MNIA
Bacuners N/A t San Jine NIA
[ exi NIA 3 San Jise NIA
Applebecs NiA 3 San Jose NIA
[ hichis N/A 1 San Jose NIA
[ hilis NiA 1 San Jose NIA
[Pollo Tropical NIA 1 San Jose NIA
Papa John's NiA 15 Heredia, San Jose NIA




3. Institutional in Costa Rica (company cafeterias, hospitals,
nursing/retirement homes, schools, golf courses, prisons, and
catering for airlines, trains, ships, and special events)

Catering for private events and parties, especially those in the premium segment is another
atractive and profitable area of foodservice. Some hotels and resturants such as Real
InterContinental, Marniotl, Crowne Plaza, and Don Fernando, among others offer gourmet calenng
in order o offer special service 1o their customers, These hotel chains and thewr famous chels
provide catering semvices 1o private and public institutions for social gatherings such as weddings,
parties, and funerals, Prices for this segment vary significantly depending on the menus and

O TR OIS,

Univerdties, schools and hospitals bid for calering contracts with govermmenl instilutions but there
are no reporis in this segment. There is no government regulaion that applies o the instilutional
sector as well.

In additon o supplying traditional customers, the food s rvice sector in Costa Rica al s serves a
significant number of ships that transit the ports in Puntarenas on the Pacific dde and Limon on the
Caribbean side.

The Newrest Group in Costa Rica is a multi-sector catering service known as the benchmark for
catering services and in-Might catering in Costa Rica serving over 8,700 meals daily. They also
operate in retail concessions through foodservice concessions and shops, which are primari ly
locsed in airpons. The subsidiary offers a range of sores, including bocal and intemational
franchises. This airline catering company has also benefited from an increase in the arrival of
international Mights 1o the country, Newrest Costa Rica, had double-digit growth on an annual
basis in the 200 3-2016 persod in all its businésses (in addition o air calering, il serves airpon
concessons and institutional calfelerias),

SECTION III. COMPETITION

Strong competition alTecting U.S. food, beverages, and agriculiural products is mostly due 1o the
proliferation of free rade agreements with other countries such as Cansds, Chile, Mexico, China,
and Panama, Strong LS, competitors for snacks and processed foods include Central America
countries and China; Chile, Peru and Spain for fruits and other products; Argentina, Canada, and
Brazil for grains and oils; and for mea Nicaragua, Chile, and New Zealand.

Due 1o it siralegic localion in Central America and ils proximity o the United States, Costa Rica
has been an sitractive destination for U5, goods and food products, Local producers are
increasingly providing holels and restauranis with vegetables, fruit and processed foods, poultry,



pork and seafood o be consumed by the ourism secior, Other imported product s that denote high
expor levels fromm ihe United Siates are beel producis, dairy, process fruit, chocolsie and coona
producis, suacks and condimenis and sauces,

Ceniral American couniries imporied $142 million worth of sauces and their preparations in the

first half of 2007, Purchases from the United States grew by 12% compared o the same period in
2006, The main exporters of sauces and their preparations inte Central America were Guatemala
wilth 539 million and Honduras with 524 million.

Wine, beer and non-alooholic beverages from the United Stales are very competitive in the Cosia

Rican imarkel.

Table 6. Costa Rica: Principal supply sources and advantages or

disadvantages
Prodwct Major Supply Strengihs of Key Supply A vanta ges and
Category Sources Countries Disady antages of
Local Supplicrs
resh I. Chile 12 % United States 15 key seasonal al suppliers ane small and not able
emperate 1 USAL 12 pplier of apples. grapes, pruncs, meet the high demand for fresh
i % tarines and pears. Other fresh mpemic froits.
! ) Fruits are key seasonal fom other
;;?Trt:;“ . Peru 6% oaniries :.u{h as avocadn, nuus
nd kiwi,
Costa Rica imported $ 19 million
klallars 1n 2016
[Fresh 1. China 62% wal production is high and local
Vepetables 2 US.A 15% mnds are well pasitionad in the
Net Imports: |3, e 41 wket at very competitive prices;
10,435 Tons owever, there is a niche For frozen
ndd fresh vegetables at gond prices
at are also imported to satisfy the
ead of comsumens




Rice . US.A, #6'% e mapanty of noe imparied by
Net i mports: 2, Uruguay oxtn Rica is rough riee, but there
163, 896 tons . i 14 , is also a CAFTA-DE tanff rale
1. Brasl 15% ota for milled rice. The Costa
4. Angenting Rican government imposed a
12% igher duty through a safeguard
asure on mil led nee imports to
o [imit i mpsorts from South
America, which had grown in the
[past few years.
Dhairy I.US A 3% nand of dairy and variety of osta Rica produces - and expons -
Producis 3 Pamama 19 heese products also sweetened ge quantities of liquid milk, ice
Met % ; l.'-hrl!llﬂl milk and yoguris are ream, yogurt, and cultured milk
imparts; 3. Chile 13% ncreasing the demand. nnks, However, Costa Rica
21,858 ions imports significant amounts of
heese, In X116, 31% of the vaue
imported cheese came from the
Inited States. Under the CAFTA
Trade Agreement, dairy
mducts from the United States wall
ter duty-free by X125,
vk s 1. USA. L1.5. exports of snack foods to |Domestic production of potato chips,
Net i mports: 25% Costa Rica wotaled USE 216 phocolates and other candies and
622 ans [0 Mexico illion in 2016 the highestexpont  pookies also provides competition for
I7% hevel since the las years. e United States,
£ Competing products are imporied
o lyvader mut aly from Mexico and Central
[atks America, Colombia, Chile,
Argenting and Ewope on o smal ler
ale. Although the LS. is facing
inereased competition in this ssctor
5 a result of free trade agreements
1. U5 A, 4T% are has been an increse in
F::’lmpnm: P Nicaragua estic production of meat, both
4372 Tom 20z resh and frozen, pork and beef ax
[ el as fresh or chilled mea,
P Chle 21% ned becf, and sandines.
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SECTION IV. BEST PROSPECTS

In 2016, U.S. agricultural exports to Costa Rica totaled 5711 million. Expons by major product
categories (in million USD) included soybeans (3122 million), corm (5114 million), wheat (536
million), rice (335 million) and prepared foods (335 million). The United States is one of Costa
Rica’s main suppliers of com, wheat, rice, sovbeans and consumer foods, Although com petition
from South American countries in the grains markets is strong, U5, bulk product e xporis regained
markei share from South America in 2016,

Chart 2: Principal Imporied Agriculiural Produocis

Principal imported agricultural products in
Costa Rica (Million USS)
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High value products of fer good market opportunities in Costa Rica, especially ready-to-eal or
convenience foods, and wholesome and healthy products. The best prospects for ULS. expons
continue o be in the consumer oriented category. Processed products and high value goods are
growing as the tourism sector continues o expand. Fresh fruits such as apples, grapes, peaches,
nectannes and pears, organic foods, and processed fruiis and vegetables are popular in the Cosia
Rican market.



The wine secior hus been growing in Costa Rica and new wine brands are bemg ofTered
supermarkets and on restaurant menus. Chilean and Argentinian wines are top sellers due o the
price poinis o which they are available, Imporis of U5, wines and beer continue o grow, There is
an emerging markel for crafi beers and their inpuis,

Anoiher trend is the growih in demand for healthy eaing and lighier meals. The consumipdion of
chicken and fish has grown considerably due o the expansion of the fas food subsecior. The
demand for fresh produce and foods without preservati ves has also increased. There is a growing
segment of the tourism population that demands special foods like organic, gluten-free and kosher
products. These recent trends are highly increasing in the tourism food and beverage indusiry.

SECTION V. POST CONTACT AND FURTHER
INFORMATION Contact Information for FAS Office in Costa

Rica U.S. Department of Agriculture (USDA)/ Foreign
Agricultural Service (FAS)

Department of Agriculiure Foreign Agriculiural Services (FAS)
Phome ; (+506) 2519-2285

Fax : (+306) 25192097

Email: AgSanJosed® fis. usda gov

Websiie : www fas, usda gov



