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D produce mdustny fniands,

Faster than a speeding potsto
truck. More powerful than a buy-
cne-gel-one-free promotion. Able
i leap from city 10 oy aCross the
eting United States

That's our kaho Potalo Corre
mission figld team = the Six
aweinspaing guys who put the
“guper” in superhess when it
comes to helping the retail and
foodsarvice industries push pole
te sales sky high

We created ouwr award-winning superheroes print ad cam-
PAIGN Senin yaars ago 45 a tengua-incheal way 1o showease
our liedd personnel But we're very Senous about all of the
strengihs the idaho Potato Field Force brings to the indusing.
All six have exiensive backgrounds in prodwce, and they're
amned with the latest data on how best to mechandise and
promaobe ldeho pot@oss. Mone than that, each one 8 a = peo-
ple person” who prides himsell on realy stening 10 hs cus-
temers and meating ther unique need s

For 40 or more wiseks of the year, our suparharces ana on
the road, Rot wriling odars but instead educating the indus-
try aboul our super spuds and providing & wealth of mes-
chandising resources. They offer an inwaluable service that’s
unmaiched amang commaodity organizations. And their hard
work is 8 big reasen for the overwheiming success of IPC's
annual Potats Lover's Month retal display contest, which
has gronem Teom 600 16 mare than 5000 displays in pero-dea
dapartments natiomvide duning the past 15 years,

So stepaside, Captain America and Suparman, Batman and
the Green Homet You may be able to parform daring feats
of physical prowess, but you're no match for cur six ldaho
podato superheross in the produce anena, This special ldaho
podato issue of The Poduce News pays wibule 1o the IPC
men baneath the capes and the many sources ol their supar
mgnchandising powars. Whe hope you find Uhem as inspiration.
al as wa do!

Chrands CHMeeir

Prazigent amd CEL
ldaho Potate Commission
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The |daho Potato
Commission has hined
Alan Kahn a5 the new
vice prasident of food-
sorvice, Kahn will rely
onhis 25 yaars of food
SOrCE and maketng
apiEfiencd 1o divalon
and implement ation

ton-grabbing cam-
paigns that ancourage
greater ldaho potato
consumption at tha
foodservicn leval,
During his Tenenes
o Ore-lda  Foods,
McCain Foods USA,
and thi J.R. Simplot

Co.. Kahn was primas
iy imvclvad in sales,
markating. and naw
procuc developmeant
for both rotml and
foodservior products.
As a maembar of the
EpCubvg  Rkam al
thr J.R, Semplan Co,,

Kahn's responsibili-
fies included businass
acquisitions, corpo-
rate allances, point
VENTUIGS and inndvie
tna foodsevice prods
ucts. While ot MeCain
argd Oradda, Kahnowas
chigetly rasponsibbe for
the potato fopdservice
brands, inchuding mew
product introductions,
product mMEnagement,
sales and marketing.

kKahn deepaned his
foodservice and mar-
kating expartise at
Filgrim's Pride Corp.
whare he was the
director of sales for
the wastern region of
the country. Pror 10
1hat he was the wvice
president of market-
ing for Clear Spaings
Foods,

Mosn recenthy, Kahn
served as the bungau
chief of communics
tions and marketing
for the ldaho Depart-
meant of Fish & Game,
where he was respon-
sible forallinte maland
extarnal communica
tion effonts, including
humter and aguafiic
egducation, tha agan-
cy websita, all digital
production, markeling
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and tha MK Naturae
Canter. He also dewval-
opad a frmamework for
integrating  all com-
ponEnts of custom-
ar support and sales
data, advertisng, pub
lie redations, marke
outreach and meda
planning.

As vice president
of foodsenice at the
IRC, Kahn wall super-
vise three promotions
diractors who are in
the field every day of
the week caling on
foodservice distribu
tors, produce housas
and terminal markets.
Kahn will also davelop
foodservice  promo-
tions, launchincenive
contests for  opa-
To4S, CrElE  wraining
programs, viceos and
aducational  mate-
als, and coordingti
the IFC's presence al
gome of the beggest
foodiresiaurant shows
in the country.
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GOING ABOVE AND BEYOND
WESTERNIRETAINRERIKENTIBEESLEY]

AsKentBaesley
s0es it, exceading
retailers’ expecia-
tions is all in a
day's work. S0
whan the tearm at
Morthgate Gone
zalez Market in
Southarn  Cals-
fornia wanted to
create the word's
largest  Idaho
potato display in
garly 2016, Bees-
len weas happy o
put his  promo-
tional superpos-
ars to work,

Mare than
100,000 pounds
of Idaho spuds
took center staga
for the stora’s
entry that vear in
the annual Idaho
Potata  Commis-
zion Potato Low-

ar's Month contest, with 10 couches constructed of
10-pound ldaho potato bags. A fourhour launch event for
the display featured maore than 20 chefs and bloggers, a
I maarming TV show broadcast on Telemundo and, of
COUTSa, Soma tasty spud samping,

“We're not just out there promating potatoes, wea're
really assisting retailers with the category. ™ said Beasley,
the IPC’s retail promotion director for the West. “We go
above and bevord what is requined, helping them with
space allocation, profis, volume, presence. We're a ong-
stop shogp for the potato category.”

Beesley comes by his produce savwy naturally. “My
dad was in the produce business his whole life. 1's in vy
blood, and | absolumely love i1, " he said,

His 45-plus years in the industry began at City Market
Ime. in Grand Junction, CO, where he worked for 27
vears ag produce manager, produce retail supervisor and
produce bivericategory manager. The knowledge Beos-
ley gained in every aspect of the retadl produce industry
was invaluable for his later work as a regional manager
and markating speciahst for the Washington Apple Con
mission, and them as an account manager at Melissa's
World Variety Produce, selling more than 100 different
items.

In 2007, Beesley joned the IPC as retall promoton
director for the Westem United States and Canada,
whera he works directly with refailers to improve the
potato category.

“Potatoss can get put on the back bumer since they
alrgady have a household panetration of B3 percent, and
sometimes retailers don't put a lot of focus on increasing

potato sales,” he said. "My job is to say, ‘don't forget
about this category, because it contributes a high vol
ume and profa.” | enjoy getiing them back on target with
potatoss.”

The IPC superherces ratail print ad campaign definiteky
dravs attention 1o all of the brand’s promotional effons,
soid Baesley, which makes his job easiar = and mong fun,

“l gat comments lon the superders ads] eveny timea
| do an account call,” he said. After reaching his desti-
natian at one Northweast retailer with a maze of offices,
Beesloy spid the customer 1old him that finding his way
back 1o the lkobby should be easy if he used his super-
powWears.

“But he actually had 1o walk me back” Beosley
laughed.
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SEEKING OUT TEACHABLE MOMENTS
OUTHERNRETAIRERIB ISAVIONS

Bill Savilonis gawve up teaching junior high math many
vears ago, but he still knows how transformational edu-
cation can be. As the IPC's retall promoation director for
the South, Savilonis has made it his special mission to do
whatewer it takes to get his customers the micrmaton
thay nead.

“I arn & great detective, and |ty 10 know my Customer
and what they are leoking for or are interested in,” he
said. “lt's a good feeling to be able to help somebady.
Whian | hear thern say, ‘Oh veah, | didnt think of that,
and | s&e that my information registers with them, it's
just like when a student puts it all togethar,”

Savilonis graduated from Jacksomille University in Flar-
ida with a dagres in teaching, but the produce industry
has always been part of his ife. His father was a pro-
duce buyer and division marchandiser for 28 years and
later managed a potato, onion and tomato repack facility.
Savilonis worked with his dad at a wholesaler produce
wamehouse on weekends, Saturdays and school breaks
throughout college and during his four years as a teacher,

“I rgally consider those some of my best years — leam-
ing about the business, being able to go 1o my father and
talk 1o him withowt being embarassed about not krow-
ing somathing,” said Savilonis,

That kEnowledge served him well whan he coted to
make produce his career, working in produce sales and
at a Florda produce brokerage before switching his alle-
giance 1o ldaho potatoes in 1991,

“When | started, we promoted and sold one potato—
the Russet Burbank,” he recalled. "Today we've made
the public and retailers aware that the same |daho ground
and quality of weather that grows good russels also
grows good red, gold and specially poiatoes.”

Savilonis said he's just one of many suparbaroes sup-

Savilonis explained. In fact, he per
sonally communicates with con-
surmers as part of his job.

“l get emails from con-
sumers, usually asking
where they can tind
Oul product, but SO
times they et us know
what they think about
our product,” he said.
“If thay leave a number,

Il call them and talk
to tham, or if it"s an
email, I'l send them
an amail. Pl giva
tham some pointars
an what they should
do to see that their
OXpEnIanNce 15 turned
argungd, We want
them 10 have a good
Idaho product.”

SUPER STATS

Beoret identity: Bill *Spesdy” Savilonis

Searet ladr: Jacksonville, FL

Retail territory he protests: Alabama,

parting ldako potatoas, from the farmess who plant them
. Arkansag, Flarida, Geongla, Kentuclky,

to the treckers who dalnier therm to the wunloaders at

wholesale and retail chains. Louisiana, Mississippl, Missouri,
“Everybody needs to get it dona well and on time Nerth Carolina, Oklahema, S8outh Carolina,
to protect that product — it's amazing. Ouwr game has Tennesses, Texas, Virginia

ahvays beon botter thaen anvone alse’s,” ke said, ~Amd
wi'te also adecating retailers and wholasalors as we go
along about how to handle the product propardy.”

In the past few years, the IPC has developed a wider
net of resources to halp both retailers and consumers,

Superhaman powar: Washing and waxing his
1984 Mazda RX-T

Favorite fellow snperhero: Sherlook Holmes
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UPPING HIS GAME
NORTHERSTERNIRETAUBRERIDAVEIRHODES

Brutal comgetition is. nothing naw
for Indianapolis native Dave Rhodes.
He played football for powerhouse
Warren Central in high school and
now helps coach the team, ranked
Mo. 1 in the Hoosier state and 10th
nationally amaong high schools

But with football, as with his career
in the produce industry, Rhodas is all
about encowraging others to com-
pete harder by improving thair own
garne.

“We'ra looking to halp our kids
grow [on the football team).” said
Rhodes, the IPC's retail promotion
director for the Northeast, "And with
refailers, if we are able to come in
and help therm out with one category
and take soma of that pressune off 1o
help them drive maore sales in their
category with ldeho potatoes, then
we arg doing our job.”

Rhodes has more than 40 years of
produce expenence 1o draw on, star-
ing his industry careér in 1983 after
a fourvear towr in the LS. Marine
Corps. His frst job was at Marsh
supermarkets, a regional retailer in
Indianapalis with ower 100 stores,
whara he had also worked as a ser-
vica clark during his teenage years.

“1 just fall in love wath it,™ he said,
“l kwe getting fo talk to different
people every day and doing some-
thing differant every day.”

Rhodes loft Marsh for a time 1o
weork in produce at a nornthem Mich-
igan suparmarkeat chain and a Mig-
wastadn distributar, but he returned
to Marsh in 1983 as a produce cat-
egory manager and worked his way

up to become wice president of pro-
duce and floral,

Joining the IPC in 2017 was a nat-
ural fransition, Rhodes said, becausea
b had been impressed by the depth
of merchandising and rmarketing
ingights that IPC reps provided over
the years.

| really enjoved working with
my |PC rop, and | always folt
it woud be a good organi-
zation to work for” said
Ahodes. “They represent
PBOANO  QIOWErS wary
wiall,™

Having firgthand
knowledge about
the value of Idaho
potatoes also gave
him confidence that
he could effectively
coach retailers in
how 10 mMaamize
both potate and
produce sales, just
a5 he himsalt had
been coached by
maniors  through-
out his caraer.

“ My strongsuitis
that | can sit down
and converse with
directors of pro-
duce and catego
ry managers and
understand  the
siluations  they're
going through,™
said Rhodes. "I
can sharg 5imi-
lar situations and

offer halp based on how | handled
the issues, and what I've seen that
wirks in the produce department.”

And of course, he's up for a good
baked russet topped with butter,
sour cream and chease,
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DRIVING IT HOME

After 15 years of coming to retailers’ rescues, Ken
“Stretch™ Tubman traded in his spudly superhero cape
for a golf cart last year. And the retired retail promction
director™Mortheast for the ldaho Potato Commassion
couldn't be happier that ha’s no longar traveling up in the
sky every weeak.

“We love our golf cart,” said Tubman, who lives in a
Flonda retinermemt community with mara than 70 miles
of golf cart paths. “1 bought it four yvears ago, and we
alrgady have owver 6,000 miles on it. In fact, I've got a
nEw aneé coming in o raplace it, and it"s S0 guiet you
can't even hear itl”

Tubman and his wife, Diane, made the move 1o Florida
from Boston four vears ago 1o help ease into retirement
(mof to mantion escaping snowsy East Coast wintersh. In
2017, Tubman spent four months imparting his ldaho
potate wisdom 1o Dave "Dynamite” Rhodes, who took
owar the Mortheast terntory, before saying a fond fare-
wegll o working life, but not to the many friendships he's
made avar tha yaars in produce,

“| always felt good about my work because you're
helping people on a regular basis, increasing sales,” said
Tubman. "It's all about the relationships you build. | had
a small company in Pennsylvania that | worked with that
acquired three stores and had a lot of floor space. The
produce dinector didn’t really know how 1o 98t up tha
store, 0 it looked full even though they didn't need to
hawe the volume it had bafons [as part of a larger chain].
The guy asked me 1o do a resat with him o make it look
good, and it was raally fun. We're friends forever — ha
awven came 1o my retirement party.”

Tubman discovered his merchandising suparpowers. at
an early age, starting at a wholesale produce company
when he was just 17, "Then later | went indo retail, and
I really enjoyed merchandising — getiing people to buy
things they nawver thought they would buy when they
walked into the siore,” he said.

After gight years in produce at Whale Foods Market
and then running his gwn produce distribution business
in the Boston area, Tubman joined the IPC in 2003 and
helpad blaze a path to data-driven category management
supported by resources ke Miglsen and Market Track.

“When 3eth Pemsgler came on board [as vice pres-
ident-retailfintemational] in 2006, he provided us with
toods we didn't have when | started, to make the job
easier. We had marketing data and sales graphs from all
the regions at our fingertips,” Tubman said.

Today, Tubmman still enjoys the fruits of his labor in the
form of ldaho spuds at most meals. "An ldaho russet
can be used for 50 many things, not just for baking” he
said. “Mazhed potatoes, for example, come ouwl really
good when made with russets.”

And he says his frnends and family know better than
to admit to buying ary other kind of potato. “If they do,
they Mede it when | corme aver,” he quipped.

He's also savoring his memaries of the industry while
making nens ones. Last fall, he and his wife took a road
trip thirough the South and Midwest and wisited several
of his former customarns,

"W lika 10 travel, " Tubman explaingd. “We cruise two
1o three times a year in the Caribbean top."”

But Tubman hasn't completely abandoned his time in
the sky, aven though he says he's flown on encugh air-
plarves to lasta lifetime.

“I bought a drone about six months ago, and I'm haw-
ing & lot of fun with that!™ he laughed.
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THE ULTIMATE SUPERHERO
[REiSN00DSERYICEICHANEIONIWANG RN SIGIOVES

Don Odiorme  may
have retired in Decem-
ber, but he's stll a lag-
end in the world of
those who cook with
Idaho potatoeas for a le-
ing.

Az the Idaho Pota-
to Commission’s vice
president-foodservice/
website — and the
allknowing Dr. Potato
of Intarnet fame — thae
Td-year-old  Odiorne
served as a force for
truth, justice and ldaho
spuds for the past 28
vears, From pammaring
with food bloggers to
mixing it up with chefs,
he's pushed the edge
of the envelope to pro-
pel Idaho tubers onto
mare and mara menus.

“"We gave him tha
freedom 1o be creative
and do some thnmgs
he'd abways wanted to
do on the focdservice
side, and that's part of

why he's had such longewity here and was still having
fun,” said Frank Muir, IPC president and chief executive
officer.

These days, Odiorne is enjoying spending more 1ima
with his wife of 50 years, Candy, and their dog, Baker,
and reflecting back on a Ffetime of sarvice to the food-
sarvice industry, It all began, as 5o many caneers do, with
8 high school job that sparked his intenest in an antiro
industry.

A seed takes root

Ddiome, who grew up in the Denver area, got his stan
in the working wodld as a teen at fast-food outlets and
country clubs. He weant on o major in busingss admin-
istration and hotelrestaurant managemeant at tha Link
versity of Danver, and then moved into matketing and
operations on the non-commercial side of the business
— colleges, univarsities and business dining. After own-
ing fresh pasta restauranis and a regional pizza franchise,
along with consulting on saveral major sandwich, coffes
and dossen concepts, Odiome zeroed inon poduce as
promations director for a Califomia Letiuce Commission
in Salinas.

In 1988, Odiorne transferred his talents to a new mis-
sion: the kaho potato. He and his wife moved from Cab-
fornia to Boise, which both of them fell was reminiscent
of a smaller Denver. Once ansconced in ldaho, Odiome
put his wide-rangng foodservice background to good

use while working with corporate and high~alume unit
chefs. He determined right away that chets were mora
accassible than purchasng agents, and moré raceptiva
to adding new meny iems using ldaho polatons.

“Dan is an amazing resowce whan it comas 1o pota-
toes,” said Steve Sturm, senior wvice presidant of food
and beverage for Firebirds Wood Fired Grill, based in
Charlotte, WC. “He 15 more knowledgeable than any-
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one | hawva over known in regards 1o
potatoes. He represents the growers
exiremely well, helping the endus-
ars undarstand the care and dedica-
tion they have for their products.”

Cdiome imtroduced new tools for
foodsarvice, swch as the IPC's annu-
al chefs calendar of monthly ldaho
potato recipas from working chefs,
and added educational and training
resourcas on praparation, storage
and food safety.

Cne of his most popular creations
is the IPC website blog written by his
aler ego, Dr. Potato, which answears
frequently asked gquestons about
ingredients, wechnigues and menus.
Dr. Potato applies his practical and
culimary exparience o questions like
“Howe do | bake 50 Idaho potatoes at
one time?” and "What are the steps
10 preparing perfect frash-cut French
fries for my new restaurant?™

Today, more than 700 Dr. Potato

posts offer a comprehensive library
of tips for foodsemnvice, consumars
and retailers and drive traffic 1o the
IPC website.

Chef talk

Odiome also decided that develop-
ing persenal relationghips with indus-
try chafs was key t© geming out
hiz message about Idaho spuds, so
he went on the road, logging thou-
sands of miles over thie yoars, Trade
shows, restaumant kitchens, indusiry
gatherings — wherever chefs were,
Ddiorme was there to advise thermon
comect, creative and profitable usage
of ldaho potatoes in their opearations,
and more.

"l know that evary time | am
around Don, I'll leam something or
be inspired from him,” said Dave
Wodlley, chef and proprietor of CD
Culinary Approach in Danver. “k isn't
just about food and the industry, but
I also inspired by his human spint,
Hiz actions and his passion for food
and people, and knawvledge of both,
has helped mentor me, personally
and professionally,”

In fact, QDdiome's people skills are
legendary in the foodservice indus-
try, saud Muir.

"Onoe vou mest him, you neer
forgat him,” said Muir, “I've seen
him interact with well-known chefs,
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lesser-known chefs and unknown
chefs, and he treats them all wath the
samd intarast and inguisitive mind 1o
find out what makes their role as a
chef exciting for them. He's made it
vary easy for pecple to talk to haim, to
like him and to want to be pant of his
weorld. ™

Bring on the bloggers

COdiome had always been interest-
ed in using technology to educate,
80 it wasn't out of character when
he asked if he could branch out and
shake things up on the IPC website
about 10 years ago. He wamed the
IPC to becomse an early adopter of
nontraditional methods of fargeting
consumears by linking wup with food
bloggers.

Ddiorne  signed himself wp for
Camp Blogaway, an annual gatharing
of food bloggers in the mountains
of Southern California, and put out
a call for YouTube videos featuring
Idaho potaioes. The result: a team of
100-plus food bloggers assembled by
Odiome, who encourage the use of
Idaha potatoes in recipes and videos
that are shared on the IPC website,

"It is now a cormersione of our
recipe additions, with moré than 500
added to the website, as well a3 con-
tent for our programs with consum-
ars,” said Odiome. “Doing food wid-
aos with bloggers was such awinner.
Typically, a professionally produced
recipe video could cost upwand of
$26,000, and then we siill had 10 fig-
ure out how to get the information
out o a large awdience. Blogpers
ware already doing this at a fraction
of the cost. k's worked out very waell
for us.”

Odiome is also a favorite amaong
the food bloggers, who wvalue his
foodsarvice experience and pototo
expertise. He's shepherded some
through their first food indusiry trade
showws, and imatad athers fo IPC har
vest 1ours to learn mone about ldaho
spuds frsthand,

“IPC was one of the first food
boardsforands 1o really embrace blog-
gers and give tham a platform, ™ said
ara O'Donnell, who blogs 85 Avar-
age Batty. "He's been such an amaz-
ing mentor to me. He's such a great
listanar and a great problem solver,
And be just knows 5o many things
about 30 many things.”

Post-potato life

In retrement, Odiome hopes to
keap his hand in the foodservice
industry by continuing to post ag Dr,
Potato and wisiting with Frénch fry
maching producars and fresh vegeta-
ble processors.,

But Idaho potatoes will siill play an
important role in his life, even as a
civilian. He's committed to indulging
in baked Haho potatoes and French
fries as often as he can, and perhaps
working his way through the 100-plus
potato salad recipes on ldahoPotato.
O

“I dream abouwt aligot mashed pota-
toas with lots of cream and butter
and chease,” said Odiome.

Don's pearls of wisdom
“Foodservice is a BZ-weak-a-year
pull far product. It may be harder o
track [tham retaill, but when prices
rige, it's stll on the menu,”
“Be & good listener |and] take
advica, but than tguré out a path

that fits your skills and helps grow
the industry to the nesxt level.”

“Anvong who follows me on Face-
book or Instagram has probably
thought, ‘| want that guy's job; ha
loaks like he's having fun,” and that's
true.”

A funny thing happened . . .

Crheer the years, Don Odiorne has
seen his share of awloward spud sit-
LAHONS:

* While demonsirating how to cut
fresh-rmade French fries 1o a group of
chefs m Atlanta, Odiome also ended
up demonstrating the importance of
making sure your 1ools are in work-
ing order: The fry-cuifing maching
hadn't baen properly installed an tha
wooden wall studs in the kitchen,
and it chose that day to crash 1o the
flosar,

* [mners and kitchen staff at a
steakhouse got a free show one
night whan Qdiorne was enjoying a
maal with an IPC commissionar, Tha
commissioner wanted proof that the
steakhouse actually used ldaho pota-
toas, 50 the waiter obliged by bring-
ing out a full canon of the spuds and
plunking it down on their table.

& At the annuwal Natonal Restaurans
Association gathering in Chicago one
vear, 8 show-goar comerad Odiomea
at the IPC's booth to complain about
the shart hairs he often found in his
restaurart™s French fries aher they
warg cooked. Odiome had 1o explain
that burlap strands from the bags in
which Mo, 2 potatoes are packed can
fry up to look like hurman hair—all the
more reason he recommends making
sure potatoes are washed really well
before cooking,.
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WRITING HIS OWN TICKET
WESTERMEOODSERYICERERARMANDITOEAT

Like Idaho potatoes, words can be 8 powerful force for
good in the world — at least when they'ra in the hands
of Amnand Lobato, the IPC's foodservice promaotions
director for the West.

Lobato believes in both spuds and good writing so
musch that he freqguenty contributes well-honed prose
about produce 1o & variety of industry publications. Ha's
a veritable fountain of information abowt everything pro-
duce related, from being an effective brand ambassadar
1o controlling summar shrink.

“I've always had the writing bug since | was a tean-
ager,” zaid Lobato. “About 10 years ago or 50, | pitched
writing a retad produce column, and SeMEone was crazy
enough to et me try. I've done some otfar wWriting 100 a3
a columnist for my hometown newspapar, but produce
is really my forte.”

Lobato, a Colorado native, comes by his extensive
knowledge of potatoes and procuece honestly, after
40-plus years in the indusiry on both the retail and food-
sandice sides.

"I started out a3 a courtasy clerk in my nesghborhood
grocery store for an aftemoon job whan | was in high
school” he said, "One day the produce supervisor
wialked through and asked me if | wanted to work in pro-
duce. | enjoyed it from day ona.”

Lobato logged 21 yvoars in produce at King Soopars
supermarket bafore switching to foodservice as a pro-
duce and dairy buyer for U.S. Foodservice in Englewood,
CO. Later he worked as a produce buyer at Wild Oats
Markets and helped open several Sunflower Farmars
Markats.

In 2008, Lobato started a neww chapler in his life at the
IPC after finishing up his bachelor's dagree in business
ranagement at the University of Phoenos | enjoy what
I dos four IPC, and | really love the peapla | work with,” ha
said. "lt's a job | love getting wp and doing avery day.”

Lobato said one welcome change he's seen in the pro-
duce industry over the years is supply gaps baing filled
in, “Produce used 10 bo much more seasonal,” he said,
“In the Idaho potato world, we've gone from being partly
sgasonal as well — thare used to be a gap in availability
in late summer. There are still peak seasons for certain
commadities, but kdaho potatoes are year-round,”

Lobato evan got 8 chance 1o spread the word about

idaho potatoes to fellow swedents at the University of
Denver, where he sarned a master's degree in creative
writing in 2014, As the only pro-
fessional produce expert among
his classmates, he didn't fit the
stereotype of a traditional cre-
ative writing studant. But
he demonstrated his prowve-
B855 &l mixing potaloes
with creative writing in
a spud-specific rewrite
of a familiar song:

"Pealings . . . nothing
mare than peelings . . .~
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RETURNING TO HIS ROOTS
SOUTHEASTERNECODS ERVICERE RIS TANLEYITROU

After making a full circle tour of the produce indusiry
during the past 25 years, Stanbey Trout has found himself
back where he started: performing feats of prormiotional
daring for vegatables he babeves in.

Trout calls his job as foodservice promotions director
for the Southeast for the Idaho Potaio Commission,
which he started in 2015, "réally similar to ey first job at
thir Tenmessee Department of Agncultume.”

Although he had graduated from Middle Tennesses
Liniversity certified 10 teach agriculture and coach high
school football, Trout soon realized that he wanted 1o do
sormething different. He jumped at the chance to work
a5 a marketing specialist promoting Tennessee-grown
fruits and vagetables, even though he had nevar dong
amything like it bafore.

“They said, "Go leam it,” 50 | &d,” he remambered. “|
did locally grown and homegrown bofore it was cooll”

Trout's interast in agribuginess led him fo a variaty of
other produce industny positions, including merchandis-
ing support, sales, business devealopment and markating
for sweet corn, tomatoes, meons, pumpking, onikans
and other vegetables. He managed some of the largest
refail and foodservice actounts in the country and aven
logged tme as a family farmer in Tennesses, although
potatoes were never in his crop rotation ("too hot and
the sl types waran't nght”).

“For yvears wea grew Bell peppers for a processor and
pumpking for Halloween for roadside markets and corn
mazes,” said Trout. "It really gives you parspactive when
vou have tough luck with the things you grow yoursalf,
It halps you totally understand where the growers you
reprasent are coming from.”

Dravwang on his wade range of produce axpenience from
seod 1o plate, Trout said he has enjoved the challenge of
delving deeper into the foodservice side of the industry
to promote [daho’s supanor spuds.

“My career had been getting product in the front door
of a company, and | never worred what became of it
aftar that,”™ he said, “MNow I'm intaracting with chafs and
restaurants with guestions like, "Why are mwy French fries
too dark?'”

Trout slso valuas his waalth of long-temn relationships

within the foodservice industry, reconnacting with rmany
of his colleagues and friends at IPC trade show booths
and whibe on account calls. But ultimately, he said it's the
uniqueness of the produce mdustry that makes him glad
he fell into it "by accident™ a1 the Tennesses Depan-
mant of Agriculiure all those years ago.

He said, “People ask me, "How was your week?" and
| say, “You wouldn't uniderstand!” Its a much faster pace
than maost industries, and it's the truest form of supply
and demand that | know of amywhere.”
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RIDING HIGH
NORTHEASTERNILCODSERVICERERMATI(BRICOTI

Hitting the streets of Canton, OH, while perched atop
a gant potatd wasn't in thée job deschption whean Matt
Brigotti joined the Idaho Potato Commession in 2017, But
he's already done it twice, when the IPC's Big ldaho Pota-
to Truck coames to town for the Pro Foodball Hall of Fame
parade, and he wouldn't havwe missed it for the world.

“I did the Cuean of England wave” for hours on end, smil-
ing at all the childran,” said Brigotd, the IPC's foodsarvice
promotions director for the Mormtheast, whose wite, Saman-
tha, also got inon the fun. “It was a blast.”

Promoting ldaho potatoss to consumers, retall and food-
sarvice with lightheared campaigns is the IPC's stock-in-
trade, and Brigotti sees it as the perfect strategy for the
people-cantered produce indusiry.

“Produce i very fast-paced and a very large business,
bt 83 you go through the yveads, you 18 10 §ol 1o know
evanybody,” he said, "The people are awesomea, and it's
a brotherhood. You're ahways trving to beat the clock with
produce, getting it from the ground to the end user as fast
as posgible.”

Brigotti lawnched his foodservice caeer more tham 20

years ago as president of the Mew York Spaghetti Housea in
Cleveland. He moved on to Sysco as a marketing associate,
and than spent 11 years oversaeing the McDonald's and US
Foods accounts at produce giant Taylor Farms. Making the
switch to promoting ldaho spuds was an easy trangition, he
said, since he's been able 1o make good use of his skills in
frontding account management, operations, sales and ser-
vk,
“My predecassor, Tod Schrmedt, frained me, and he'’s typ-
ical of the oldtime salty produce guy who gets up at 1 in
the moming o get 1o work by 2 am.,” b laughed. “Sorme
of the [produce] terminals | go inlo are pretty rough and
tumble, and the people there ae a read unto themsehes.
Each one is dynamic, and they have big personalities.”

Getting to know the ldaho growers personally is an
impartant part of the job 1o, he said, bacause it gives him
firsthand knowledge of the growing and handling tech-
nigues that make the state's potatoss 5o spacial. “Thase
are redl people with real families. It's Amerncana agriculture
at its finest,”™ Brigotti said.

Sharing that kisho polato story with his customers is the
best part of the job so far, Brigott added, "l go out and talk
about potatoes, and | love itl”
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