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Report Highlights:

Toumsm, agricul mre, high e hnology, and services are driving Costa Rica’s economy. Costa Rica
continues 1o be an airactive market for US. exponers of food, beverages, and agricubural products.
Leading prospects include US. prime beel culs, wines, beer, dairy products, processed products and
high value goods. Consumiers are highly receptive o ULS, Tood brands and recopgnize thewr high qualiny
and nnovative characiersiscs. In 2006, US, exports on agnouliural products o Costas Bica resched a
record 5712 million = up B.1 percent than in the previous year, Expons of bulk products grew 10,4
percent led by higher shipments of sovbeans (51224 million, up 14,1 percent), corn (31 14,5 million,
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present, Costa Rica s population follows the trend towands more readv-to-eal foods, so demand for this
tvpe of product has incressed domestically, The local processing indusiry is taking advaniage of this
niche market and products like refrigerated 1acos, lomillas, insiant soups and noodles, and desserts,
among others, have good market polential in Cosia Rica

Table 2. US Exporis of Consumer O riented Prodocts
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(her product groups under the consumer oniented category that saw lange gains from 20035 w 2006
include dairy products (5204 million, up 36.5 percent); snack Toods (521.5 million, up 11.3 percent);
prepared food (53.5 million, up 20.2 percent); chocolate and cocoa products (515.7 miallion, up 11.7
percent); and wine and beer (58,1 million, up 15 percent). The reduction of tarifls under the CAFTA-
DR agreement has resultad in higher ex pors of many different producis simce 2005 when the agreemsent
entered into effect. The agreement has also facilitated the impon process of sensitive products such as
meals and dairy products through tarill rate quotss ol zéro duty.

Table 3. U.S. Exports of Selected U.S, products 2010-2016
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LI5S, shipmenis of imlermediate products 1o Cosia Rica reached 595.2 million, or 5.8 percent lower in
2006, The drop in this calegory was mainly the resull of lower shipmenis of sovbean meal (a 14.5
percenl decling 1o 519.7 million), and sovbean oil (sharply lower from 54,1 million w 5100, 0000, Ouher
important U.S. export products under the iniermediate producis calegory inglude distillers dried grains
(516.9 million), and fead and fodders (574 million). The final expon category, agriculiural related
products, grew 35.9 percent to 51 1.4 million, led by forest products ($5.7 million, up 50.5 percent), and
fish products ($3.3 million, up 12.9 percent).

As a member of the WTO, Costa Rica has actively panticipated in the Doha Development Agenda
(DDA} negotiations. Costa Rica is a member of the Caims negotiating group, a coaliton of agriculiural
exporting nations lobbying for agriculiural trade liberalization. Costa Rica also séeeks 1o improve market
wocess for tropical products and a Special Safe puand Mechaniam (S5M) thal would be uséd only in
qualified exceptional occasions, an argument suppofive of the ULS. position on the controversial
masdaliny, Credit 15 available 1o producers primarily from commerc il banks both public and private.

Cosia Rica does not produce bulk commaodities, with the exception of rice and black beans, It relies
upon imports o stisly 100D percent of the consumption of wheat, vellow corn, and soybeans for milling
and crushing, chicken, pork, and dairy indusiries, Significant impornts of rice and dried beans are
necessary (o meel ocal demand as well,

Table 4. Costa Rica: Advantages and Challenges for ULS, Exporiers

Advaniages Weaknesses

[The United Siates is geographically close 5, prosducts from the Western United States and the
F;{'mu Rica, which gives logistical pper midwest face higher iransports jon cosis relative

vantages for marketing and trade. o alternate suppliers from the rest of Central America.
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Economic and Demographic Overview

Given the country’s nominal population dze 4.9 million people in 2017, future growth depends upon
foreign investment and access w miernational markeis. Costa Rica is also the oldést continuous
democracy in Latin America with moderately strong economic growth rates (four percent in 20016} and
bow inflation (less than one percent in 2006) providing a stable imvesiment ¢limate, Total irade as
messured by expons and impons incréeased during 20016, CIF imports amountéd 1o 515,517 mil lion,
while exporis FOB 810,166, The Central Bank for 2018 estimate projections of CIF imports of §
16,287 million and Exporis FOB 510,706 million, In the first five months of 2007 U5, exporis o
Costa Rica grew by 2.9 percent as a result of higher demand for Costa Rica’s agricultural | consumer
oriented and manufactured products, Costa Rica’s imports are also expected to grow as a result of
higher demand for fuel (the country imports all its oil needs). The unemployment rate was 9.7 percent
during 2006. High unemployment is more prevalent among the younger population, which is an
important public concern. Ecoiburism is extremely populiar with the many touri®s visiting the
entensive nalional parks and protecied areas around the country.

Table 6. United States Exports to Costa Rica 20016
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Table 7. Costa Rica Overall Agriculiural Bilateral Trade 2002-2006 in millions of dollars
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. EXMORTER BUSINESS TIPS
Business Customs and Kevs to Success

Local Business Costoms:

Generally, business negotiations in Costa Rica end w proceed slower than in the United Suses.

Below are some imporant characteristics that shoukd be nodad:

s Credit terms 3 0 4 months can pass between the time the importer places an onder to an
exporier o the ime they collect payment from retailers.
» Spanish language in printsd matenals is preferred, although most Costa Ricans in the
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Hates, The signing of CAFTA-DR in 20009 clearad the way [or ULS, ex ports 0 enter Costa Rica with
emme, and since then, U5, exporis have grown robusily, The economic oullook in Cosia Rica s
promising as well; economic growth is siesd v and a solid base of middle o upper-class consumers is
expanding in the couniry, Additionally, U.5. food products and food com panie s continue (o permeat e
the market in Cosia Rica, as logal consumers are both receplive and accusiomed o ULS. food producis,
LLS. food companies, restaurants, and supermarket chains, have been highly successful in Costa Rica
and have a strong presence in the country.

In particular, bakery and confectionary producis are showing impressive levels of growth, as are savory
condiments and sausages. Baking ingredients, shelled nuts, and intermediate cocoa products have all
experienced over W percent growth by value from 2000 w 2006, Gourmel products and prepare Toods
are widely distribuled throughout the country but are consumed principally by high and medium-income
CONSUIMETS.

Table 8. Costa Rica: Consumer oriented products by calegory:
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Regarding dairy products the local compan y Coope rativa de Producios de Leche Dos Pinos, RL has
retained iis leading position in cheese during 2006, holding a retail markeishare of 46 perceni, Dios
Finos brand is offered at most modern and traditional grocery outlets across the country and across the
region. [is scake of distribution and manufaciuring helps o explain the competitive advaniage developed
by this player over the vears, which is complemenied by it dominance in dairy overall, a situation that
has helped w strengthen s brand awareness. Consumers still look for new autritonal options and
vogurl, probiotic and dairy dessen options sill growing.

Remaining e xpon sectors with impressive levels of growth include prepared lood; non-aleoholic) juice
beverages: nuls; condiments and savces; wings, processed vepetable; chocolae & cocoa products and
wine and beer. With a low increase distilled spirits are starting to growth and show a a 52% increase
over the Llast Nive yvears. Wine and béer imports have also been making a splash in Cosia Rica. The
Costa Rican public is particul arly receptive o world -wide beers and local erafi beers, which though a
smiall percentage of the market, have rapidly been gaining visibility it recent years, Costa Rican beer
unporters continee o séek high-value high-qualsty LS, beers for iniroduction o the public o large.
Costa Rica is number |7 of the 35 leadin g countries that import LS, beer with a 6,118 thousand dollars
increasing 17 percent in 2016,



Table 10, Costa Rica: Suggested Best Prospects Tor US Exporters, by Sector
i Milliors of Dollars)
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Tahble 11. Costa Rica: Highest Export Levels Tor US. Exporters by Sector
(Millions of dollars)

muﬂ l-yr. Avg.  [Market attractiveness for USA
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Soyhean L Costa Rica impons almost all its soybeans from the United
States
Ready o cat 324+ 17.28% Ready meals are mome popular due to the demand for
meals oomvenicnl inexpensive foods.
Chocolate and 15* 3. 3% Cirowih demand sepment.
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De partment of Commerce - US, Foreign Commercial Service
Phone: (506) 2220-2454

Fax: (306) 2231-4783

Email: sin.josecr.officebox @& mail doc.gov

Website: www.exporl.gov www buvuss pov

AMUTHAM (Local American Chamber of Commeroe)
Phone: (306) 2220-2 200

Fax: (506) 2230-2300

Email: chamber@® amcham. co.cr

Website : www amcham.co.cr

Public Tnsifutions

Ministerio de Salud (Ministry of Health)
Direce itn Atencitn al Clienie
Phone: (50d) 22225749

Website: www netsalud. sacr

Ministerio de Agricultura v Ganaderia (Ministry of Agricalture )
Phone: (506} 2295463
Fax : (506) 2231-2062

Websile: www Tiag go.cr

Servichs Fitosanitaro (Mant and Animal Health Servioes)
Phone: (506) 2260-8300
Website: hup:iiwww sfe.go.cr/

Servicho Nadional de Salud Animal (Mational Animal Health Service )
Phone: (506) 2260-8300

Email: info® senasa go.cr

Website: hitp:fiwww senssa po.onfse nasasitiof

APPENIMX - STATISTICS
Data Year 2006

I/ Reported by Crecex Mip:)www.crecex.co m/costaric aimporta/20 16/ capitulo-
UHsectoragricola.html

L/ Reported by the World Bank htip:/data,workdbank org/country/costa-rica

¥ Reported by the Mational Statistics Census hitp:/swwwinec.go.cr

4 Reported Central Bank: hop:{indicadorseconomicos.be cr.fi.cr/indicad oreseconomi cos

Apendin A. Costa Rica: Principal Trade Partners 2016






