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Supporting You with Powerful National Advertising
and Marketing Programs for 2017-2018
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Engaging Consumers
Through National Television Advertising

He's Back...and 5till Looking for His Truck

For sevenyears Mark,a resl ldaho® potato farmer, ha s been Looking for the Big ideho® PortoTruck and the treveling
Taver Tea m. And every year he comes oh-50 clos et @tching upwith the fun-loving trio. bs this year's inst liment,
Mark amd his faithf ul housd, whois ek by popular deman d continee their search. If you're wondering if they finally
findthe trueck we'll never telll You'll just have towatch and see.

The commerda | ma de its debut on Fridey, Seprember 12, on ESPN during the Boise State University vs. University of
Virginia football game.

You @n see the new commercial on CHN, FOX N aws, Headli ne Mews, theWeather Chanmel, the Histony Channel, the
Food Networ k. the Cooking Channela nd Hulu beginning in October. The spot is scheduledto un through early April.

You @n see the ew commeicial and the entire “Lost” sefies by visiting the |PC s YouToebe cha anel, Id hoP ot cNideos

Weather

Channel




Getting Social

According to Facebool. in]uae 217 there wete 20 1 billion monthly active wser s
During thefirst quarter of 2017, there were 32 8 million monthly a ctive users on Twither @)
A5 of April 2017, lnstagram had 700 millicn monthly active users ™

YouTube has 1.5 billion logged-in users visiting the ste eveny month '+

Soc | meda 13 I:lEEr.'f than ever, and the |PLs presence Eiow SHOngEr evely manih, Ovel the FI'l.tfm'r s, the
IPC s rl'm:h'ErHt sifiches in :rutil‘g and frn'i.'lhnir‘:art'r'.liahdﬂ‘asi.rg socka | media account 5. D:ile!,l posts
contist of delic out r-m:ipn:._ up cht ot on local events [Tee the solad m;lip toan didaho® Potato Marathon, chiromicles
of the Adventures of Spuddy Buddy, updates on the Big ldsho Potato Truck Tour, details on promotions and contasts
and everything tater-relatedyou can think of! Socal media creates a unique opportunity for us totalk directly with
consumers, wltimately strengthening their kyalky tothe kbho® poato bmnd

|F'!|lﬂl.l-|l'.' Pt I!I'ﬂl:l_|l d:ﬂf‘ s0, be sufe 1o follow Famous |ds ho® Potatoe: o Facebook IﬂshEhm af A Twiakt il =—ai
subscribe o our YouTube channel kdaho Potatohidecs, This ol wr"!nlmp'l'.! :hir‘: up with mone cont ests, | reat
prizes andlots of coolinformation on America’s favorite vegetable
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Idaho® Potatoes Certified as
Heart-Healthy by the American Heart Association

This year, more than evet, the media is raving about the impressive nutritional profile of potatoes. From the esteemed
Dr. 0z Show to The Washington Past to Dutside magazing potatoes are fisa lly getting the recognition they desenve. The

American Heart Assodation’s well recognizedand respectedHeart-Check ma rk is an other reminder to consumers that
Ida o potatoes are in deed hea lthy.

No separate fee for shippers, Inthe past, shippers were required to pay 51000 [up to 5 4000) a year tot he
AHA for e ch variety [reds, russets, yellows an dfinger ling s) t ey wantedcerti ed The |PC will now pay the
sig mficamtly reds cod cortifation fee for each partic pating shipper,

J 5kl pperswill no longer need 10 haveartwork & pproved by the AHA. The IPC has been entrustedtos pprovethe
use of the Hes n-Check mark just 53 we do the Grown fn idafo® sesl,

' Reducedrate for the |PC Eveny year, the IPC is required 1o pay a fee to the AHA to main@in the brnd s
certifiation. This fee has been reduced by 0%

Is adding the mark worthit? Absolutely. This mark is one of the most recog nized an d respected symbols in grocery
stores. |n fact:

' 72 million U5, adults (30 percent of the popubtion) “aways™ of “usially™ use the He r-Check mark to ma ke
decisions about selecting foods and beverages.

J Shoppers [ook for the He n-Check mark more thanamy other on- pa ckaging symbol whien shopping for heart-
hoem |18y food provduct s

. 62 percent of shoppers are influenced by the mark when shopping for mes heart-hes lthy food produc s,

We hopeall of you con sidera dding this imponantand effective cenifi@tion marktobegs of ki ho® pomtoes.
For more information, contact the |PC office.

N
American
Heart
Association

CERTIFIED
Meats Criteria For

Heart-Healthy Food
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Adhering to New Guidelines from
Nutrition Labeling and Education Act (NLEA)

The Mut rition Facis Label in its current form is more than 20 years old In 2016, the FDA anaounced new requirement s
thatare based on ¥ pdsted s dentifica nd nutrition informatica designedto help cons umers make informed choices
about the foodth ey purchaseand consume.

Some bs sic fferences are the modfications 1o ltfﬂl'! size potassumanda dded SLATA i

Manufacturers will heve untl July 26 2018, to comiply with the final requirement s, 2 nd man vl coarens with less than
510 milljen inannual food sales will havean additional year to me ke t he changes.

Original New

i - - -
Nutrition Facts Nutrition Facts
Servifg Sife 1 potas (WElgS Jaz)
I Serving size 1potato [1489/5.30z]
At Pur Sardny |
Calories 110 L abarien. imarm Fal () Amaurl per serving
- e |Calories 110
Smurmea Fatdg ' — A
Tramis Fa l:i; T.w: :
| ] TMHFHII:D'
Bodium Omg m rer— —
Potassium &Xmg 0% —
Total Carbohydrate 260 8% — 1| e =5
Tolal Carbohydrate
Dustary Fber 3g L Distary Fibes 29 ™
Sugars 1g Total Sugars 19
——— ——L L .
Visamind P+ Yiamin C 45% Proteln
Calbum 2% & re %%
Thilsrmim 8% & PRl s i 2% MDN :
Miaan e L Woarswn Ba 1P — —
E . N .
el n
—_— L = Witaenin C 27mg 0%
= Yianin B, 0.2mg 12%
Voo il Ol e 6 e e i & 2 0D e T ———
ol Fimr chia iy vl o sy bee Righor o e " The " Oy Pl [V wile pou how =uch 5ok n
chilge i Y G g il O B i D SR T e i Ol Je F K] Camvie
5 iy LEE 1% B TR o T (R TR B
Tolal Fal Lms him g Hg
EaFa [y T I =]
sl | [ Al g
anlliar [ T FE T
Fosssni 15Kmy 1500ng
Tl o sl gl e amg bl |
Dy b =g g
Eif e i
Fald » Carb ohydrites 4 vProjen 4
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Educating the Media and Consumers
About Idaho® Potatoes

Whenever the |PC comma nicates with the media, whethet it bathrougha press release ora phone call pertinent key
messages are 5kilf ully woves intothe copy of conwersation. W hile thefea re hun dreds of great thing s to sy a bout
I ho® potatoes, four primary key messages are communiated

* Idaho® potatoes area nutritious and delicious m it ofa hea bty and active lifestyle. They contain importa at
vitamins and minera ks, including potassium, andare rn:unll:,-;ﬁlmen-frae.

* Fresh |ds ho" potoes are cenified by the Amerian Heant Associationasa hean-healthy food

* Motall potat oes come f rom ldaho; you have tolook for the Grown in ldaho® seal Idsho's unique growing
environment ma kes lds ho' potet oes different {rom potatoes g rown anyah ere else n the world,

* Visitthe ldsho* potatowebsit eandsoci | medn pages for more information about Ameria’s faverite vegetable
anda rich selection of delicious redpes.

The | PC s pl'll't'ur'!,l I!lrE:tluﬁ:I'H!ﬂ-lr:.

Tradithonal and O nline Me dla
* Hewipapel magarine bnosde stand online reporters thar cover prima iy food Lfestyle sndhealth topic
LI [, T= L5 I"' Lra chesy

Social Media Followers
* Consumers usimg Twimner, Facebook, Insmgrm, Finterest
* Bleggerns: Foodandgeneral [fes nylef ocused blogs

Consumers
* Core Women [25-5 &)
o Influencers: Men (255 &)and kide

Magazines Newspapers Television Internet

Bloomberg [IITYIN EENEWS NN
b SHC - Al T .
SonBPPE Hﬁl?nunﬁu-: M Lorbes

Ry ime THE
w08 Aageles Cines ——— HUFFINGTON
FORTU Ehe Xenrd]ork Eimea =i POST

VTS ey M e
NEC

UL AL STRIET JOLKYAL Yaroo!
The Mashingtan Pad
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ldaho Potato Commission Encouraging Potato Sales
Through National Integrated Communications

National Trade Advertising Campaign
=] ¥

We have big news toshare in this year's fun-filled comic book-stylead @ mpaign. With super Rewil Fromotion Direc or
Ken Tubman retining andhanging up his @ pe forgood, the |dshio® Potato Field Force heroes will now be joi ned by new
i rié Chyma myit & Darve R hiodes! Tunein as Kenand his compat Aots Kent Beesley and Bill Svilonis show Dave 1he ropes,
tes ching him the s pedal IPC s kils of powerful prometions, Bghtning-fast respoasiveness and mighty marker deea

& nabysis, Andfollow cur 1en- epls ode storyline 25 Dave develops some s mazing marketing “vision™ of his own, Look for
the ads in key publcations including The Pockeg Produce Business, The Produce News, Produce Retafler andthe FMI and
PMA Smart Brief e-n ens lett e,
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ldaho Potato Commission Encouraging Potato Sales
Through National Integrated Communications

Famous Ildaho Potato Bowl

In the high est-sconing bowlgame of the 201 6 sea son an d the thi rd-hig hest-
scoring game in bowl histong the University of kdahio Wands Ls
defestedthe Colorado 5tate fams [61-50 Jat the 20th Anmus |

Fa mious ki ha Potato Bowl [FIPS )

While we don't knowthe cutcome of the 2017 FIPB, thene's no

dou bt who the na ming spos sor of the premier coldweather
colleg e foot ball g me is—I|daho® potatoes! From the title of the
bowl game, to perman ent signage in prominent Lo tions throug hout the
sta i um, 1o multiple bres dea st mentions during the game, toads airing on
ESPM television andmdia the ldsho® potato brend @ n't bemised

Throughout the year, the bowl gamegenerates hundreds of millions of media impressions, keeping |da hao's famous
spudtopof mind foravid college footba L fans. Last yea rclose to 25,000 die-hard fans bravedt he coldwea ther 1o
cheer on the teams, while 11 million viewers {an incres se of 8% over 2015) watchedihe game indoors on ESPH.

Heather Cox

MBL repomer Heather Con will confimee topromote

Idaho® potatoes from the sidelines of some of the biggest
Sporting events in theworld. From thie Winzer Olymipics in
Pyeong Chang, South Konea, 1o NFLgames and maybe aven
the Super Bowl, Heatherandthe ever-popular 5puddy B uddy
will & pture up- dose-a nd-persons | photoges pha that w1

b sha red with the |PC's tens of thousands of socal meds
follower s, Heather, whois alsoa busy mom of twa, will
participete ina back 1o school Twitter prtywith a popular
o iy HI:EEIH.H-H'III will offer back-t o= 5ch ool achice
ranging from time Mana g ement tps to quick and e sy | hig®

poato fedpes




ldaho Potato Commission Encouraging Potato Sales
Through Commumty Participation

A Big Helping &h
The Big |deho® Pomto Truck has proven to be the biggest hﬁ\ﬁ HE[Ff*F

-

[bot h fig wrat ey a nd ivers liy) marketing progesm in the

IFCs history. Dne contr butor to its suocess is its charrable
component, “A Big Helping.™ In mast of the markews ¢ he T ck
visits, it partners with 3 local charity to help aize fund and
awareness for 3 spedhc cause, While in the markes, the Tater
Team [the group whot ravels with the Track) sets upa signature

baa rd, andfor every signature collected 51 (up to 5500 ) i — : lz I-

mﬁsﬂ'nrmm ﬂ.\‘.}.'._{“[ J"-’:’

dionat ed to t he Lo | tl'l.ll"lt'ﬁl mnanet

A Big Helping has becomea very meaningful pan of the tour e s s
that helps improve the Lo | commun ities we visit, rras .. ; e -_':'

o . - '. . x
! ! i
- i - = L
@ - 1 g
' i & L

Mew Year's Eve Potato Drop

The croweds went wildihis year when the new GloTatowa s dropped
i Fromt of the stste o pitol builkding to ring inthe New Year The [PCis
& spon sof of this loc | event that generates worldvi de publicity, The
Big Idsho® Potato Truck, the Tater Team, Spuddy Buddy an d 40,000
reveder s from arou ndthe globe bun de uptoenjoy the festivities, the
countdown and an impresive irewor s show,

While RODS may not bea household name yet, the impad of

this sma L but mighty nonprofit organization is astownd ng. RODS
consists of more than 300 rusners aadirathletes who e sll

& choss the cou mitny, bt race for ome @ ute=—t o fnd homes inthe
UnitedStates for children from other count fies whoame bornwith
Down syndrome. Sadhy in mamy count ies children borm with
Down syndromeare of ten i nstitutiona lireda nd don't receive the
@re of love they needto thrive This yeer RODS is celebmting 2
specia | milestone—throug hiits fu ndmising effortsa nd support
from ceganizations ke the IPC it's beenableto provide the
financi | support for 30 adopticas. Thiny childrenare nolonger
in orphanages butarewith loving familkes.




Strong Social Media Presence
Generated by Food Bloggers

Reaching Millions of Foodies Through Influential Food Bloggers

In justa few shortyears the IPC has developedrelationships with mere than 100 of the topfoodbloggers in the

o atry. Throug hout thieyess the bloggers provide the IPC with dorens of new and delicious recipes and photogra phs
thatareaddedto the |PC s fich redpe dets base lom ted on its website, Several bloggers also provide videos, whichare
both educational andentermining. These videos are locted on the PC's YouTube channed, | ds hoP ooV deos.

The | PCalso sponsors several blogger conferences. The eduational events a Liow the IP Cto meet one-on-one with
numerou s bloggers who may be o p-a nd comers of alrea dy est blishedwith la e fiol lowings. The conferences also
provide an opportunity o edumte theat tendees about |db ho" potatoes an dtrest them toa few fabulows dishes.

Food bloggers have become an adtremely imporaat group of influencers who help us promote the |dsho® poato
brand to millions of conse mer s across the country.

Check out hundreds of blogger recipesat j
Below are justs few of cur fantasticfood blogger pariners and rec pes!

rw’

0 'Donnell .
Bacon Blitz |da ho® Potato Skewars

Gl en-Free J
lds ha® Potato Pismachio Lemon Cake

Harissa Roasted idsho® Fingerling Potatoes
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IPC Category Management

([ State of the Potato Category

= Potatoes are the second largest volume
contributor in the entire produce
department, and the commanding first
within vegeatables

Tep Prd um Gategeres by Wlum Sham ot s,

[P
il

Iliiiii N
i Adira, . 3

i Tl ome bl i U e ke Ll ST

() State ofthe Potato Category

« Potatoes increased dollar sales 6.1%
from the prior year. However, vegetables
and total produce outpaced potatoes in

dollar growth
el

Potatoss Vegstables Tetal Produce

- e -
- -l“-m.'
d
Sl il i I wld N D2 ek Ll S22
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IPC Category Management

:-‘E: Potato Performance by Type

* All potato types increased dollar sales from the
previous year

* Volume sales were down slig hily, driven by
Russat
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() PotatoPerformance by Type

* While potatoes make up a brger share of the
category in the Eastand drove the positive

growth of category volume, as volume sales of
both Russetand red potatoes declined
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IPC Category Management

:-‘E: Potato Performance by Type

* Russet was the only potato type to have a
negative valume trend, which resulted ina
negative trend for the entine catlegory

TN Y
HE ] ]
1w Qs
LES] s
adl s iis
ik Ee ]
T Y

'y . Potato Performance by T
* *
- L

= All potato types, with the exception of ‘other’,
increased dollar sales from the previous year in

the South reglon

me  ERE s
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IPC Category Management

:-‘E: Potato Performance by Type

* Of all of the regions, the West had the hrgest
increa se in lotal potato dollar sales

L]
it Jeroun s bl s ™ 23 Y-k Loiing 274 8

'y . Potato Performance by Size
* *
- L

= All package size groups increased dollar sales
from the prior year, with the exce ption of the 10-
|bs bag
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IPC Category Management

:-‘E: Potato Performance by Size

* B-bsand 1-4-lbs were the only package slze
groups in the East to increa se both dollar and
volume sales from the previous year

'y . Potato Performance by Size
* *
- L

* Inthe Central region, the 1-4-lbs size group had
double-digit growth in both dollars and volume
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IPC Category Management

:-‘E: Potato Performance by Size

* |nthe South region, all bagged potatoes
increa sed dollar sales compared tothe previous
year. And 1- to 4-pound, B-pound and 10+
pound had double-digit volume increasss

D g B s = T (W i
Dolar Shi w LU
(1.1
. (8]
i e
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L]
it Jeroun s bl s ™ 23 Y-k Loiing 274 13

'y . Potato Performance by Size
* *
- L

* With the exception of 10-lbs and bulk, all
package size groups had double-digit growth in
dollar sales from the previous year
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IPC Category Management

[N PotatoShoppers.

!pll'Hl More Money! ﬂuy More Grm!i_-ﬂ

B Tersnm neiEes

With Potatoss

( I

i1 Because kbaho Pofato Shoppers are mom aware of guality
their baskets are probably even bigger!

alrEs roh b Sds 7

K ® mm .I“
* *
* L

The tap two factorns contributing to sn unplsnned fresh
potato purchase are:

- The polatoes " boked tasty”

-  The shopper “thoughl of a maal idea®

e N\
Poteto buyers ame mome ke ly
than avemge shoppes o buy
mare than they had planned

an purchasing and am mo e

likely o get meal inspiration

whila in the stom

J

Oppoartunily o increase
incremeantal purchasas
throughout the siore!

L

Imsim’ b 1k



IPC Calkegory Managamant

:-g-: Assortment

Maintain a year-round assortment of
potatoes to consistently appeal to a wide

range of shoppers
=)

f{'-:lmml'i-ndy Shopger -\\1

v Uniges smd oo tive
ofisrngs Bx Siemmer begs,
of e Bie oo |

+ Quslty Shopper
+ High gua iy offefiige . loowe
and smal bags
Coonsc mers will pay
- Family/Tradil onal Shoppar for gualty, specific sizes

* Al types and S-pound tags annd warteies, s

« Prios Consdotn 5 hoppar mportant to make sure
« W~ and 10 -pound bags POUF 850 N arirac [s
Il.\,__ ail polaio 8D ppars
it
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IPC Category Management

E Assortment
An ldaho offering for each segment is

critical to your category assortment

- fAsom toae with o Fele e oo, 0% of conmimets pald Bay ate
mexe likeby to purchase kisho potaloss . f green achoce

= Whe naskel pbow who givas the teet fobees, B oulel 10
oo s ume s e s pone o Ldabo

Bank Pobwl o Crowisg s Polsloss ms &
Bemis 67 Regan Parekass Trigge:
1
“ E
1 = = B
. |

R e Ao Lk e

Tewa sanh JEE 7T schrare. b

o - mﬂ
El &
- -

Maintain a consistent, segmented pricing
strategy that communicates a
clear value proposition

«  Hasp the price gap bebwssn produsts oors khsnt
Cimtafmef can guckly bl S valis ey af boking i
< Dan't give polstoss sway! Prics o1 o good mangin

RO ofcomiufme s pon b juthme oo bbb feyehe
thes o = & sl oo picing & neltive by nelkesiic and
deep dicount e Aol seeded b sel pPEduct

Cong urfiefs 48 saciale idaho Foliloas
with high qguality products and will pay a
premivm price for the ldaho Brand!

i ] P il e 22
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IPC Category Management

(§; Merchandising

Mearchandise all potato items together by type for
better impact and easy convenience for consumers

= o E
I
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It is important to educate your customers

+ Diffa mnces in potaio
types 1 POS malerials with

Encousape simonity b nutntion [nformaiian
e A i provide consmers with
* MNew praparation deas reasons WHY they s houwld
« e on-he s pol meal ¢ af polatoes. .. and feel
salutons good about it

+ Haalth barafits

Poisiass &fe one of Be

tmei niffEonal vaekies of the
e tine pandu o O eCariment

|

CUNEFREEE NLRE WY



IDAHO PC

IPC Category Management

'y~ Merchandisi
B B
L "

Numerous industry studies have shown
that point of sale materials boost sales

« Make sume kabho polaices of o pfopedly identilfied sccusbme s
inow they ane geting the qualty band they know snd wust

- Its o very mgoaas o place Eiding signags adiscent i tha

piadid to which & s fels Fing

i P
W oe i

'y Promotion
El &
- =

IPL: 28 Dy ide
g s Hing
& Lppon B meke
your poisn
caiegory The bl
around

Lise promotions fo afract cusfomen and drive ncme me mal
salkes — these guidelines can help make your promotions

mare effecive

< Discount
*  Peak Potic Perods Moy .-Jan | Dot
o i TR oy i gl 0 TS LT B BB T8
almaxly biyng [oiates
*  Mon-Peak Poaio Periods: Promotions
B ol iMgnnien | Lo g enenss (oo
il
= Fomme mbet o Maintsn B cotegoty
prEng srucune
< Mix
«  Poeoie a mx of bag and balk e
= WWhen promoling Oigancs, P weth ol
bt ofm oo fedsEohal fe
+ Displays
i = Use secondory desphys of end cops
£ bding ote nlion B Be proamotcn
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IPC Calego fy Managamait
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(N Famous idaho Potatoes

Idaho's growing conditions give
A Idaho Potatoes their unique

snal s & texture, taste and dependable
guar antes hal wfmnm:

you re gelting

b g il Wy L wmﬂ ldE'jl'E

profatons * Coodl nights
* Ample mountain-

fed irmg ation

Idaho Pot ot ces are Rich volcanic soil
percened to be a

premium, and command

i aprce premium = retail
- 8




RETAIL MARKET
IDAHO POTATO

IPC Category Management

- Why ldaho
B B
L "

Idaho is the anly brand in potatoes. It's the
way lo tell your consumers you care...and
because consumers will pay more, by
carrying ldaho Potatoes, you can enhance
your potato category profitability

K ® “I' “m
* *
™ -

= When you by ldaho potatoss you'e abo geting the
nation's oldest and most powe ful potain pomotion
pmgram
= Maticna| TV schvw rtin ing
- Potale Loves Deply Cones!
- Prmotonal suppon §§
= Paoifl-ofs skl maeriak
= Tia-In promodions
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IPC Category Management

g
itl"‘

o

(N State of the Potato Category

« Potatoas are inthe top 10 largest
contributors to dollar share for the
produce department, and the third largest
within vegetables
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RETAIL MARKETING PRC

IPC Category Management

:ﬁ} FreshFacts®™ Data Overview

* Data indudes retasil census
sales data for key Food,
Club and Mass/Supercenter
store chains across the LS.,
with more than $2 milllon
annual ACY" sales per slore

= =18,000 stome nalio m ide
= Data by wesk, by stom, by
i@ m
L= T TR e T
availabe
= 3 yean of hstony

P System
— Data & for all products sold il -
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RETAIL MARKETING PROGRAMS
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RETAIL MARKETING PROGRAMS
IDAHO POTATO COMMISSION

Idaho® Potato Tie-Ins

ldaho Potato Commission Partners with lrony™ Wine Cellars

The |de ho Potato Commission is pat nering with Irony™® Wine Cellars, offering Ide ho® potto cou pons on bottle neders
placed on botthes of i1 wines inva fous retail lb@tons,
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RETAIL MARKETI
IDAHD POTATO

ldaho® Potato Tie-Ins

ldaho Potato Commission Partners with Excelsior Wine Company/ Frontera Wines
The | ds ho Potato Commission is partnering with Excelsior Wine Company by pladng 250000 ldaho® pota to coupons

o Frontera wine bottles invanous retail lo@tions,
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POS MATERIALS
& INFOGRAPHICS




RETAIL MARKETING PROGRAMS

IDAHD POTATO COMMISSION

|daho® Potato Bulk Bin POS

GROWN IN IDAHO

Doy’

GROWN IN IDAHO
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|daho® Potato Nutrition POS Materials
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- A Closer Look at the ‘r’hn'ue of -

IDAHO POTATOES

A RECENT STLTDY BY ARIZONA STATE UNIVERSITY LOOKED AT

VALUE AND PRICE ELASTICITY

PHI[:E ELHSTI:IT\' | THE STUl]"f FOUND THA.T IDAH[TRUSSETS

I--,. W |.|.|:r| r]'.'-rrhuli:l:-.l:lul'qm‘_ri:.w A ||.|-| | =t ¥ I Nan m ol I|| Ao r iy y |
the relati enship'between & change élsewhere This means that when the price goss up,
in the quantity demanded-of a [ the resulting last volurme is signiheantly less
pasticular good, and a change than non-Idaho® Russets.
in its price.’ I - )

INCREASED PRICE

2 [ABLE IJE MAND/VOLUME

(J THE FINDINGS SUGGEST

" that retailers dan't need 1o discount

ldaho® Russets totHe same degree as non-

Idahe® Rustets for fear of a decline in volume
BASED ON SIbBAGS | 1 |

b

$ &SE: ' “The inet is that even if

you pay 10 cents per bag more
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POTATO STORAGE & HANDLING TIPS |
B

STORAGE & ROTATION
WHAT MAKES A GREAT POTATO & [f pelabaes are too cold, their starch condent will
STORAGE AREA? comvert 1o sugar, Potatoes will 1aste swest if stored
* A cool, dry, dark, amd clean space bekne 40°F
Desinfect both storage and display areas o Place newer stock in the BACK; mave the alder
o Rircirculation around booes allows potatoes stk o the FROMT
o beeathe _ _ ¢ Ratating potatoes provides an opportuniy fo
Don't stack too many bowes nemae the bad ones. Lazing potatoss vath

& [k nat dropcarons of baps, o wall break potatoss defects will cut dowin onim palse 5akes
or cause braising

ROTATE THE DISPLAY
* Patatoes should be stocked first-inffirst-out Put Them to Bed at Tight
* Keep some distance
If patatoes are displayed near other fruits and Covering potatoes at might with barlap bags
vegpes, they can absorb those flavors or & fabeic wrap probects them from the light
» Mo wet racks Potatoes tum green when exposed fo kght.
Wet potatoes are more prane 1o disease
Do nat mist or spray water on potatoss

HANDLING POTATOES

H POTATOES ARE MORE DELICATE THAN
he dJensitive Juber THEY LOOK!

These FOUR PHYSICAL FACTORS ar= Yoih it bk i G B Sheell and Bhosy 5ol Then Sehes,
wery meaningtul to potatoes right? Well, thesre's actually more 1oit than that. Potatoes

« TEMPERATURE « HUMIDITY shiould abizys be treated with the utmost res pect

¢ |f potatoes are not stored and handled peoperly,
« LIGHT « HANDLING et . peaperly
it can atfect thesr quality

Palataes stored in warm temperatures and
bright light will furn gresn and sprout. # Put potatoes info peoper stora ge immediately
because they are STILL ALIVE

Ida o Polato Commission www.idaho pota lo. com
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VITAMINS & MINERALS HEALTHY BENEFITS

N W POTATOES ARE
HEART HEALTHY!

* FATFREE
* CHOLESTEROL FREE

of your daily nebds !

Patassium
There B more potassium

per semning in a'potato than
’ na banara ! .‘

jﬁz&n fu{:f
"0 CALURlES

Potatoses contain both § UTILIZED F DR
SIMPLE AND COMPLEX
CARBOHYDRATES ENER EYI

Potatoes are a good source
of Vitamin Be,

which plays an
important role
in helping yvour
body metabolize
protein and carbolwdrates

One medium potata
has 2 grams
of fiber, that's

Potatoes contain
povwseriul phatioche micaks
arvd antoxdants!

SRS EEEREEEERER TR SRS EREREERREE SRR R E R R ER R

Learn more at ldahoPotato.com s nutriton_educaton

#| facebonk com/ FarmousldahoPotatnes :-_ij'l'.-'.'l'lr.L" oom fidahoPotato



FAMOUS IDAHO" POTATO TOUR
TOURING SINCE 2012

and it i still TRUCKNG .Fl.LI'HE :Imgutﬂ'ﬂn ever!

 TOUR STATISTICS m

 wonswi -\ eorswi ) I
' amevmce (R WTEMDMCE ‘l 0 2
T0 THE TRUCK 1 9 NFL EDOTEALL
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Points for the IDAHO' Potato!

SURVEY ENLIGHTENS AMERICANS ON THE
IDAHO® POTATO DIFFERENCE

P00 PrepmATON

Heow Americamns like
their TATER S

eat POTATD ES

mi 230 million Americr

4 out of 5 ca potaes “ l'
':rl:!' -ﬁ'l":'l:-'i": OF ITeOre “ m
N o lasi fve years, His igue has % Q
inl:l'ﬂ'aﬁﬂ-d by ore akditona day par week l
' t 3—
2 E TS GOTTA BE IDAHO
—— | |

- ! - "~ Whaen | Say Potato,
0 - - . @ You Say Idahao!
e
s mtmm 9/10
' 9 IN10 smericans my iy Bamntale po i es

What vegale do Americans wih klaho mom han amy' ofher Btabe in the naion
crove most often? - v v
Y 72% (170 million) of
pﬂtﬂtﬂs Americans wolld be imcimed
. = i eal il aho® potatees over
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THE MEDIA IS RAVING

ABOUT IDAHO" POTATOES BEING A SUPERFOOD!
HEART HEALTHY “POTATOES ARE A

.‘,'neitdyd ﬂc:-vre-dlh consun of EﬂﬂﬂPﬂHTﬂFﬂHEﬂLTHT
SRS | PLANT-BASED DIET”

of heart disease snd = u:-l: I’_HH‘SEr ®, M5, ROy 571518

| ch:mm: IN AT 110 CALORIES
PER.5:0Z POTATO. SPUDS ARE
AN EXCELLENT SOURCE OF FIBER

“POTATOES ARE A SURPRISINGLY
HUTRITIONALLY COMPLETE FOOD.

ié -~
I’'M BRINGING POTATOES BACK!
THESE GOOD OLE [DAHO® POTATOES ARE NO-CALORIE
EFEIMD YOUSHOULD BE EATING THEM AGATN! , '

THEY CONTAIN POTATOES ARE A
HIGH-QUALITY KITCHEN
S L2 STAPLE
& MUSCLES WITH ENERGY WORTH BEFRIENDING

POTATOES BEAT PASTA -
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RETAIL MARKETING PR A5
IDAHD PC O COMMISSION

The Big Idaho® Potato Truck—
Is It Real?

After sit years on the road countless publica ppmrancesanda nationaltelevision advertising campaigh supporting it

this is stillthe number ofe question peopleaskwhen they see the Big ldaho® Potato Truck for the fif st time

T eatie, ¢ b Treick b s raveled 150,000 miles, bas drfven throig b over 7000 cithes, s nd ha s hadiis phetude taken

millions of times

Every year the Truck's populbs rity inores ses exponent iy sndthe appeasnce requests keep flooding in. This summer the

Truckwa s invited to ke a [ap on the Poconos Ra caway, attendthe Potato Chip Festiva Lin Saratoga Spring s, Mew York,

andbea part of the Houston Children’s Festival This {s inaddrion to dozens of cther events it attended

The 2018 Tour is scheduled 1o 5@t in Ma rch. Tofind out whereit's going or to requestan event appes @ace, visit
iridal _

Soisitreal? We'll never tellwink, wink.




RETAIL
PROMOTION 1+

e, N "TI] II“'.H

i

iy e P o




Retail Promotion Director—Western United States and Canada

Kent Beesley

Retafl Promotion Cirec tor, Westem Umited 5tat e and C anada

Cell: (20 8) 63 1-9760 | Fax (970) 241-6534

Email kbees ley @potat abdah ogov

Arirona, Calfornia, Colorado, ideho, lowe, Kansas, Minnesoe, Montana,
Mebrmska, Nevads, Mew Mexico, Romh Dakota, Oregon, South Dakot, ek,
Was hingt on, Wiyoming, and Canads




Retail Promotion Director—Southern United States

Bill Savilonis

Ret sl Promotion Dinector, Southem United States

Office: (00 4) 3868313 | Cell [004) 610-4475 | Fax: (90 4) 384-8313
Email: bsavilonis@ pomtaids hogov

Alabama, Arbkansas, Florida, Geomgia Lovisie na, Mississi ppi Missouri
Morth Caroline, Okbhoma, South Caroling, Tennessee Teas




Retail Promotion Director—Northeastern United States

Dave Rhodes

Ret sl Promotion Direc tor, Nort heast em United States

Celt [317) 627 9377

Email: deverhodes@potoidhogor

Conn edicut, Delawa re. District of Columbia, | lingis, Indiana, Kenta cky, Maine Maryland,
Ma ssachusetts, Michigan, Mew Hamps hire Mew Jers ay, Mew York, Ohio, P'mhryhrl'u.
Rhode kland Vermont, Virginia, West Virginia, Wisconsin




